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Introduction :

Hou, did humans der.elop fle abi[4,Io communbate? Âre hun:ans fhe

cnly ereatures on earth ihat corrTrni.inicate'i V/hat prnpose cloes

cornmrlnication setrye in our lives'] Ans.,a,'ers to these historical,

anfhropologicaJ, and social-scienfiflc quesfions provide part of the

,§

ÆËb
8.4*Jt -*.>-

Jirro.cit.r rrf Iznrrrrri^J^ou! Y\,!ùlLJ \-/l l\ltL.v?!LuËL

studies "As a student r:f

*irrl.i r.{] ^^**rrninofinntt\Jrl'-t rJI q-,Lrllt!.rlLr-l!içCtrIL-rll

u w'i1l leara that there is

+i"o

much more to the field eYen though the origins of

ô^raffirrni^,'fir.^ ofrrlio- ^*ot lrllltllllrrrr.rrrrrlr \rtrrrl( \ /iri fl"^rr.o^.1.' ^4- .ro,rFc f^ o^^ra-frltLrLt-\(ItrrJJ lJt jL(tt,f LL, cl!lr_.!L!!t

Greek philosophers and teaehers like Plato and Aristotle who were the

first to systematically study and r,vrite about speech. Communication

sludents and scholars also study- basic conlinunication prûcesses Iike

nonverlral communication, perception, and listening, âs \À,.eil âs

communication in various contexts, including interpersonal, group,

intarnl,l+r,*o I o^.I '-oJi^ ^^ffiffirri1inof innIl r LLrl t/ Ll I L L4 I al l. (-ll lLt I lllÿLl lrJ r! L, t lll À I Ll I ll L Cl L t tril.

A
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Department of Sociolosv

Cqurse: Introduction to Communicafion

= Licemee !n Socialogy

- §emester: Fourth

- Course name; Introduction to Cornrnunicafion

- f,a*^rli+. fl-l
- Ut EtLll.io !.!ll

- CoeffÏcient: û1

Hours p€r semester: 22 hours *nd 3S mi*utes

}J--rr** *o- ..ro^1.. I L^rr- -*J atA *i*ro*o^ f an4rr-nlllrÈr, s IJtr ÿÿttlt'. I IIt ltl 4ltl"r Ju ltttttf,lltD - IJELlurr -

- Assessment method: Exam 100%

- Learning objectives:

-f novn flra hocinc nf hrrmon ê^rmrmrrniæotir--- onrl nv++nlz+finnol-tiLall- l,!!r- !ra!.J!r--! r-,Â ,lllllllallI t-lrtlIl-ll'f,lll.lLatÉllrtl aIl!'rll Ur Ëéal.E.!iLCtllr-t.L!I

communicationo and master concepts related to eommunicatisn.

-Be able to disfinguish hefiveen different forms ûf

^nrm,mrrni^o*l^- --Â *!.o ôÿ^ôô .rrloooo *lt--=, ^=r-=!-*r-(rrt-lllltllrt'L4r-rrrrr 4llrLl rttL Jrt L4J ÿÿ tILl L ÈIILJ r,, v Lr r4if.

-Apply theoretical knorvledge to everyd*y life, cûnsidering that

various prâctices fall within the communicâtion process"
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1- Lecture 01: Communication and Related Cone epts

Individuals in society are Çonnected based on shared interests and the'

ntrrcrrit .rf .rn,:l., rrrhofhr'r nrotpriol ^, m/^rql T^ o^l.iouo +hi" i-âi.ri.lrrol"
}/Lll ùurl Lrr ÉLrcirJr VVilLLilLi ltirlaLi trir til ii!LriLil. t \j LlLIliL ! \, LiiiJr iii\ii v itiLlüi;:

use a set of symbols that reflect the language of communication, whether

gestures, words, or other processes. The latter is referred to a-c ,

^/\l,yrffirrhinof-in- 
tl\Ifho*o 

^o^^1o NIL,L_'rlr!ttLl,lrtl_,{.!L!r-Jlr, ÿy rrvlv lj\/t,l-,rv r1 nn. l\lo- io o o^^iolljtt. lvI(tll lù 0 ltlrut(ll

being. He is a member of of society he has to,

constantly interact with his feelings, likes,

^-â .li.lil,o. fjo 1-^. +n -i'rn rrnnr fncrr!\J L-Il--Ilt\L$. r tL rlqJ tw 5l vL ÈJLtrr !.\, ^oo.{.. il-n nnnr ror, nnÂ 1o+IIL-.LIJ LLJ L\J'IVT-V (lIILI TLI

others know what he feels. In other words, whatever be the environment

in rvhich a person is placed, he has to build links, establish relationships

and have coflnections. The need tbr commuTiication aiises fiom man's

desire to express himself in a meaningful manner. As stated earlier,

communication isl" which takes place through the process of '

^^rmffirrninotinn 
llln +hic ^ôcô ^^ffiffirrninoli^- i. .lofi^or{ i- farmc ^{] th-L.\JltllIlLllll1-(lLl\JII. III tlltJ L(tu\Wq L\JlltlIr!l-tl!LLlLl\-rrl lJ LII-rlllL.u l!f !\.llIlô (Jl tlIL

1- Writer: Dr. M. C. Garg, Vetter: Dr. Kulwant Pathania, COMMUNICAIION SKILLS, Master of
fnmnrrter Annlirrtinn I rl P,rhrrlrrr §hrctri À/t:ra [\/triml.rri l:nrr:nr ?7 fnnl D (

.He

\
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m€a.ns by wliieh it takes place. It seems that if w-e are talking about radio,

or painting, fbr example, then w'e must be talking about eommrlnjcation.

But this isn't good enough because it doesn't teli us how the means of

ôômmt!ninoti.rn l. L.^ir.^ "-^r{ f+ J^o.r.t+ +^ll "- ",1.., +1.ô ô^ffiffi,"-i^^fi^^ i.LLrlllllrulrrLaIrtrrr l5 LrLrlrË Ll]\-t.i." ÀL utru,ti! t lLil LIJ 11 ,l] l1:! i-Lriiiiiiuiili-ciilul! lJ

happening. Irt fact, it doesn't te1l us a lot of things, all of rru{rieh partly

ans$,'er our main question, what is communication.2 "

Lf rt.tro.ro. if i" .rr^*ih nntinrt hnr, fn li.ti--rr'i .h ha!rrraon lroo l+h., o-Àl!\-rvvLvL!, r'- !ar ÿv\r!Lli !lLrl!ifÉ II\-/rY i\i LriôLl!lÉLfi5i! L,Li.!rÿLi-ii iiü(liiiiJ ciiii.f

unhealthy cosrmunication. Healthy comlrlltnieation, ..vhieh is aehieved

through mental alertness, is an essentiai element af healthy

coirimtinication, as i-,r cûnjrnunication " .Foi:ii of comn-iunication is a .uvay

of communieating surh as speaking or writing or drau,ing. Forrns are

distinct and separate fi'om one another in so far as they have their owr:

r,afô.m f^.. ^,'++i-- +k^ *^-^ - e^ ",L^- '---l-- l^ ^,.ùJù[Lr!! rtrr Put,. l!!ë t!!r- trrL.-\§'lËL (ILr\J-\]. J{J. }^tilLll !!lCItt\} (llL IlldltL ut! p4i-rLl

according to certain mles (such as those of grammar and spelling), then v,'e

create words and the 'form'of writing. : "fulindfulness requires letting go

L-Richard Dimbleby -Graeme Burton, More Than Words an introduction to commufiication, Third

pditrnn 19QR Tevlnr R Franric c-l ihr:rv ?OO1 P ?
àl{lJ|,,

3- Richard Dimbleby -Graeme Burton ,Opcit,P 4,
-9-
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of judgments, returning to awareness, and bringing fuil attention to what

is inside and around the individual. This helps to observe u,hether the idea i

that produced the communication process is healthy or unhealthy.

In addition, cûinmunication often reflects conversation, which is a

sourcc of nourishment, based on the fact that individuals need to talk to ,

some one.But \À/e must understand that " EVOLUTION OF'

COIÿ{N{UNiCAfION: The art of communical.ion is as olC as cir,..ilizaticn.

The art of communication, in fact, is older than the written word or evefl :

the spoken worri. Man learnt to communicate even before he leamt to'

cnaol, -o^X ^^.I trr.ifo Â ^l ^^,-ffirrhi^^f i^^ i- ^^f rr-r^rro f^ Lrrr-^ ^ L^i-^-ùPL<r§-. !L(rL! ê!l\l vvlltL. r1j!LI r-Ltl!!lliLiIiiL(ial\-rii i5 iiUt iiiiiL{Lif, 1\, iiUiiiciii UüiilE5

alone. Communication pervades the animal world as well. Birds and,

animais also communicate. " a However, when you have a conversation ,

rt,itl.. o^^tL^- 6ôt.r^h r,Ln* +L^f ^o-.^h ôôr,- ^*l^^,{i^- +L^ i^^ti^-'üiiin AnOïnCi- pel'Sün, \À'nAi i.nAi. pei'SOn SA]*S efiii;uuiv-S iiiij U\riiiiiii.iiiiUaiiUii

proÇess. In this measure, wr will discuss the different forms of

communication after aridressing its concept, various elements, a.nd ,

nL+--^fo-i-+i^- affiAn,r nftr o. ^l?fnents.L r r cl r. clL. È\ÿl r J L r L J, /-ii rrLri I Ë. 
--u t t i tyl Lt\

l*l-The concept of communic*tion and similar concepts: media,

a - Writer: Dr. M- C. Garg, Vetter: Br Kulwant Pathania,Opcit . P 7
-10-
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publicity, !:umors, advertising, marketing, putrlie relations:

Relationships between individuals eannot eontinue if they are not

supported by deepening and contributing tc tlaeir continuation, as many

:-,{i.,:,{"^1..,'ÊÊ^- À-^'- Âitf,^,,I+i^^;^ ^^**,,^l^^+l^- ^-À,.^À^--+^-,{:-^ll!L, I vlULI6tl) ilLltlLI llLJIll l.JM!L|JlIlLJ !!l LLrllllllLl,!iL(ltlLrll 4lliii Lllll,Jt,.1)t(tllUlllS

the meaning of communication, where the individual feels misunderstood.

Therefore, \rye must -wor* on choosing the tpe and rnethori of

/r.\rÿ1ffit,ninntinn firot rr/ôLut!LrllLtrt!r:é.tLt\J!r !.!l11L 1vL. nêr('^n .rrh i^i" ôâfl hoi^
l,\-rJL'rlr vY!!!'-..!r L.(!!r !tr_.rP

relationships between

Cornmun ication overlaps

tt.hi^h l-.o^i-ô ,)(. ô -o.rrlf ^TwrrrLrl uLe:j,rrrJ (rJ 4 rLluii tt!

including public opinion,

nn o n.rr.fi^r,l-r- i..rro ^.tJtt a Ft(lLLlLLtt€tl lJJLtr- r"rl

topic among inelivicluals anel spreads to groups, where those concerned

resott to giving priority to an individual or collective opinion of generai

lr-r^^'-+anna \I/^ *',-+ ^l^*.1 Â, +l^-+ lt T^ 4amrn ^.f ^,,* +t.-^^ À:*^.-^:^*^l!lI!frul t6urLL. vvL lrruùr Lr.li lrJ t!latt Ill tLtllls \Jl rrul U,lLu-LtIltluilslrJ!t4t

typology, we find the emerging disciline of communication . at the levels

of psychology and sociology (levels riimension); . next to disciplines

r{a f i-- .rti+h n*La* craqf *con*o ^f o^^-i olioolinn o^Âln* +Lo Looi^ hr^^âooâ.Ll\:{rri!IË YvILl! \-rLl!Lr Ër\,'4L ctÉ§/LiLù (ri a\\rv!ctitz,(aLi!.ril .llji.r/ Ur LliL/ ticlr\iL i-,,f -uL,t5.-lLù

of control and eommunication (eommunieative dimension); . crossing

classical, instifutionally-oriented disciplines such as economics, political
-11 -
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science, theology, etc. (institutional dimension); " covering the dimensions

of time and space, since obviously, arry study of communication must heed i

both a temporal and a spatial perspective.s

À^ T^- +Lo 
-oli^ 

i+ l- ,l^+':-^,{ ^- .r}L^ ^.Ê ^*^.,:I:-^ ^^^^l^ ,.,1+l^nù\ l(Jt [rtL rIrLLll4l. lL !] LtLlrllLL, cl] trllv pt\JIÿL)D t,r Pl\rvrLtrlrY PLU]_rtu \ylur

nelps, facts, and tmthful information through special means, or informing :

public opinion at home and abroad about current events and facts, and

a^.ooalr-^ ^rrlfrr.o.-'f ôtr/ôrâhâcô ôffi^hr fha oli+o 9t
ùPrvcrLrrrrÉ \,Lt!rrJriÿ (l.llLt (r!1(.llL.llL.ùr, crlÀIt_rIrÉ trrL Lltr\-.

From the above, it is clear that the media, by its objective nature, is

reliabie for individuals and groups. On this basis, the function of the media

i. J^for*i-o.l L., it.. .r^*i^rrô ffi^nhô ^S +-^^-*i-.i^r. ^-I o-*-o..i.-* *:.,^-lJ LIL.tlvl tlIlllLLr trJ ItJ Ycll l\-rLlJ lllLclr!.> Lil LIL!!!Jl!rlJJ!U!! Clr!rJ L.\PrLJJlLrl!r Ët VLll

that the raw material of the media consists of facts and events. However,

the media does not create phenomena but rather transmits them to others

ir' ^-Ào- fn nnn,a., +l^^ an *a +l^^ *^^^^- -fl^^ *^,Jl^ *"-+ ^^-+,.i-rrr \JlLlLr t\J L\JrlvLy Il!L. !!!L.-\JcrËL ,.u trlL rlrcr.JJL). r rlL lilL\lr6r lrruùL LUiltê!lt

accurate information and facts that can be verified for accuracy and i

precision. Where this condition is met, the media is sound, strong, and i

ir"lfl,,anfi.l I- .lrlifinn fn qnnfhar têffi that i. ^l^oo* fn nnmmrrninafinn tl
IrlllLtL/lrrlclr rlr (rLlLlltl\Jtl L\., ctlr\Jtlrrvl ÈLrlrr Lrr(rt lJ vrLrJ\,r L\_, L\Jltt!rlLtt.llv(lIr\Jltq

5 -Karl Erik Rosengren , Communication: An lntroduction , Sage Academic Books, SAGE
Drrhliraiinnc lfrl f^ I nnrlnn ?flflfl D ??rr Lrv e, Lvr ruvr t, auvv , I JJ . 

_ L2 _
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Shannon and V/eaver's Maîhematieal Theory of Comrnunication (1949;

Weaver, 1949b) is widely aceepted as one of the main seeds out of which,

Comtnunication Studies has grorvn. It is a clear example of, the process

schocl, sceing cciiimunication as the traiisiiiission af niessâges. Tireir work

developed during the second warld war in the Bel1 Telephone

Laborutories in thi: [JS, and rheir main concern was to work out a way in
.,'Yhich the channels cf cciTilnunication could be u-sed incst effieientli,. For

th,em, the main channels were the telephone catle and the radio trvave." 6

namely propaganda, w'hich in its simplest form is defîned as "an attempt

to ii:flueirce inCiviCuais anC the irasses in crdei iü c{f,-rrirüi tireir-i:ehavio-L

in a given society, at a given time, and for a given pulpose.,, It should be

noted that the goal of propaganda is to influence public opinion and the

saclal behavior of the iiiâsses, and to get these iniisses to fo!la-,v apprcpi-iate

behavior using s,vmbols that take different forms through rrrass media or

personatr communication. Public opinion is more stable and consistent than

6 - John Fiske, INTRODUCTION TO COMMUMCÂTrON STUDIES, Seeond edition, Taylor

& Francis e-Library, 2002,Lontlon,p 6

1"3
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the public opinion formed through propaganda because the former is based

on facts and appeals to reason, while the latter relies on follow,ing a

specific, distinctive approach. as an interpretive product of what

nrn6c^o^À^ ræô^nô c+ara,aina f-^r- +L^ an{-r rn I ^*-^+i^o ^S +[.^,r
Pt\rPCrE<lrr\.1ér tllrÿ4ttDr DLUl!r!Ilil!5 lIUiti ttlu ciLtLicii Picii-tiLü ut ulat

communication style. Propaganda is divided into types, including white :

propaganda, which It appeais to reason and relies on logic in presenting

fqnfe rê\ttt.rlint rhair c^rrrrâ Âi-antinn o-J ^kronfirroc El-^1, hr^hô^^-À^,L(l\-LJr I\- vvclllttÉ tllrÿli !)t-rLirv\,r \jll\-'L aiLtrt, Cllti.t \-/UJLt-Lf VL5. iii!-i'Lt\ Pri\Jij(]'É(li!iJ4I

appeals to emotions without revealing its source, direction, or objectives.

Another type is known as gray propaganda, rvhich is based on some facts

that conf.rse tlie mind and emotions.

Another tetm related to communication is advertising, rvhich is an,

effective means of relying on advertising campaigns to convey messages

to the public with their specif ications. It should be noted that "therc is a

strong relationship between advertising and public relations, as it is a:

means of achieving their goals."

1 t Drr*^-.l-l- À\rl.ttttrr .

A rumor is a statement or conversation that individuals pass on without .

confirming its accutacy or verifying its authenticity. It is considered a

-14-
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psychological phenomenon with significance and motives, and has

become one of the most important tools of ps,vehological warfare. It is

characterized by brevity, ease of recall and transmission, importance, and

ambiguity. The iinportancc of a ruincï is measured by thc importance of

the subject matter it corveys. This is because peopte tend to believe

everÿhing they hear and pas-s it on to others, adding some details. Rumors

ôrâ rrôrroli, .]i rtiÂoÀ inln Tan* *,*(l!L- u-;1r-!(lllJ L!! ÿ !LtLLl tItLt_, lLflt I Lttli trr nor'rrl^1" tr-olio{: i-t\-, I'\-\Ji,rJL ] LJLIIL! ltl

something they faar a*d, ef in what is rumored

abaut it because oftheir fear, In professional runrors and

o^^"i -l nrffi^rô -t11"i^L r/ô*rrJ\J\rtCtt t Lllll\.rl;\9 VVrrf l-I! VCI! ÿ
rro-.ifr, ^F +ho anrri.^-*o-fvL!J!r-J L'r LtIL L!!\'llt. ltlrtLltt

and surroundings in which they are spread. Public relations in reiation to

public relations are linkecl to eommunication through the creation of a

ccfilmur.teation pîogram that is linked to strategic c+mrnunieation plans.

The latter is based on identiÿi*g problems and finding solutions to those

problems, which influence public awareness' including understanding and

Lt".'t-tr't o.{,-to ^f f ronr{o .-J koi".r.i^-. o-.1 rtrrr.Lin c f n o^hio.ro ho*^-., .tritl-!\lluvv!r/L!Ërÿ uI tILrlLtJ cltÀLJ LiL-tI(lt li.-tla\r (1!!i.-i ÿ'v\*tl^.fllÉ Li.-, .jLilil VL lj(]'liÀi.*uiiJ .wli-il

the external environmont with rvhich interests and needs are exchanged.

This makes communication a central point for implementing the
'1 q.
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commurieation proeess, for example "semantic noise refers to noise that

occurs in the encoding and decoding process when participants do not

understand a symbol. To use a technical example, FM antennae canr't"

Ào^^-lo 
^ 

l\/ -^,{:^ -:^^^l^ ^-.I ',:^^ ' I :1.^LiÇu'.xir.iivi iaiiio signals and vice versa. Like-'vise, most French speakers

can't tlecode Swedish and vice versa.Sernantic noise can also interfere 7r,

in the interaction model of communication. colnmunication between

.-^^-^l l-:--^ rL^ ^^-^^^ l^-^ l^^^^ -^--l^ l-^-.^ -^^--Iri--l^ ^--
IJsu[Jlç sIJtrAKilr.B r.iltr saurs railEiuaBç utruausc rilarry wurus Iravç rttLttliplc ul

untbmiliar meanings

This relates to concepts related to communication, leading us to the'

nnnnanf ^f ^^r-*rrnl^^tin^ 111Li^1" -o$o-. fa fLa ^É^^dcc ^- *^fL^À Lrr.trL;^Lt:\JrrLLPr \J! ierJll!.!. lllall!L(lt!trl!, !Y!!1Lt! lLrL.r J [\J LrtL Pl\-rLLùJ \_r!, lrlLLttLrLl tJJ v]'trriÿli

ideas and information are transmitted between people w'ithin a given social ,

system," . Noise is anÿhing that interf-eres rvith a message being sent

[t^{.rr.oo,r nnr-lini^.t-f- i- ^ ^^ffiffir.-i^^+l^* annnrrnlar. E'o- :f rr -^^^1,^.uL.L\4yLLrr p4! rrvlÿclrltD rrl (È LuIIlillLrrtrLCrrr\Jrr Ll!L\-rLl!il.\-1. L-vLil ll cI 5pù6r!\r-l

sends a clear message, noise may interfere with a message being aÇcurately '

received and decoded. The transmission model of communication accounts ,

7 -- MËMBERS IN THE SCHOOL OF CO]\{MUNICATION STUDIES, COMMUNiCAtiON iN thc :

Real ltr:brltl , FACl-lLllY, JAMES MA-DISCIN I-INIVER-SITY ,2ü22-.|MI-l Libraries
Han'isonbury. VA,PB.
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for environmental and semantic noise.is any Environmental noise 8tt

physicai noise present in a communication eneounter Other people talking :

in a crowded diner could interfere with yûur ability to transmit a message

,.-.J l.^.,o i+ -,,^^o^.Â,ll', Ào^^Ào.l \l/l-;l^ o*.,.i -^^maatnl -^lca i,"*n-f^,-^-cIrll.r tl(lvL rr :!LlLLLJSlutry LluLUuLu, vv !Iiatr uilv!lulillttrlit(l! tilri-\u ilitf-t itrI ub

with the transrnission cf ttre mÇssage which rraries in size and in terms of

the content of the reiationships inr..olved, meaning that this system may be

a cir.trnlo hiltr+orol rol^tirrncl"i^ Lro{.rrêân frrrn nannlo ô rrHoil -.^,r^ o l,-^.1Ér JlIIlPtr- L,l!clLr-!.rl lLl(-iLiLjjiSItii, lJLi-Vl'L/LiI tÿ1 tJ lrL\JiJ!\.r Ll 5!liclr! 5À\Ji-iPi (l iLti*(-tl

Çommunity, a national communitl., or evell humanity es a u''h+le ."

Communication is also defineci as "a word derived from the Latin root

y'^t()Nrl\Il n\lIQ .rrhi^!. *ôôhô ^ônârôl ^^--^^ ^. k-^^-lnoof fL,.n,,^1" tlro\-\-,,1vt.ÿtL./!!!ur. vv!r!L!r !aiL(iIlJ EtriiuIüI" L\JiliIiiLrit" ui uiLrriuLcl,'}i, trii\J-l,iuil i!if,

participaticn of tw-o or more parties in the communication process." It is

also defineci as a process through which a message containing information,

^*i-i^-. ^++i+,r.{o-'FL^+ ll -l'Lo nra4a,* )- 11^o r-^Jol ",L^-o *o^-i*^-l - -^1LriJrrrr\.,rrù, éIriil,uLrLI}, r il(l1 I rtL tJltç t*-! !iI ilt LIltr !!luutr! 1.^yllulu illL<tiltitg ts itul,

readiiy apparent is noise. Noise is an-14hing that is added to the signal

between its transmission and reception that is not intended by the source.

This can be distortion of sound or crackling in a telephone wire. static in a

8 -. N,IEÀ,{BERS IN THE SCHOOL OF CÛMMUNICATION STUDIES, CCMMUNiCAtiON iN
tlre R-eal Warltl , FACI-ILTI JÀMES N,,lAttiSON I-JNIVER-SITY ,2t-J2?. ilr4{-i I ii:raries
Harrisonbuig, VA,PB.
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radio signal, or 'snow' on a television screen. These are all examples of'

noise occurring rvithin the channel and this sort of noise, on level A, is

Shannon and Weaver's main concern. But the concept of noise has been

oofonÀn."1 tn raann ^-., .i^-^l -o^oi,arl +L^+ .,,^- nnf ,l-rnno *i++oÂ t*', +L^L.\tL!rurLr [rJ ll!LcrÀr crllJv 5lBllal ttrLUivüu'ril(it was ii\Ji ticiilJiiiiLLUu u.v utu

sourÇe, or anything that makes the intended signal harder to decode,

accurately. Thus an uncomfortable chair during a lecture can be a source'

of noise: \Àre dû not receive Our e)/es and ears Onlyq"

or ideas is conveyed for a symbols, regardless of

the interference it encounters dici irumans deveiop the'

ability to communicate? Are ^-lr, ^râôfrrt.Â. o^r-fL th^t
-^"J

cortmunicate? What purpose does cofirmunication serye in our lives? '

Ansrn ers to these historical, anthropological, and social-scientific '

nrrocti^É^ hÉ^r?1,{o *^,*t ^f +Lo li',^*-i+', ^]] I-*^.' ,l^À-^ +L^t -.^i' +L^ {i^1,{
9LrLltrurr§ Pr\_rvluL p6llr iJl L!rtr LlrvtrrJIrJ ui Nliur,\ IÇLrBU uidl iiiciNüJ ijij tiiu iiüiu

of communication studies. As a student of communication, yoll will learn i

that there is much more to the field than public speaking, even though the'

origins of communication sn-rdies are traced back thousands of years tc

ancient Greek philosophers and teachers like Plato and Aristotle, who were :

\À/e

e - John Fiske,Opcit ,P8.
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the first tc systematically study and write about speech. Cornmunication

students and scholars also study basic eommunication proÇesses like

nonverbal communication, perception, and listening, &s well as

^^m,-rrh'l nn+i^^ i^ r,^-i^.r. nnnfavlo i-^l'fi-- i-+o*o*.^-^l ôr^rr^1-\.rrtrlIrL.lllrL(ttl\rIr lll vollr.JLl> LUtil"L.,\tJq rlrLruLllllS lrrLUrPLrJtrllcll,. Ëlt-ruPt

intercultural, and media communication. Additionally, meclia studies may

inclucie the study of rhetorjcal and culturai analysis ofmeclia and how those

imnont cn^iait' l0 tlurrircrL,t ôLrurvtJ.

Communication is a prccess caffied out by a person-the sender-who ,

sends a message intended to direct the behavior of another person or group

^f ^o^r.lo +l-n -rrnoi'n- ^^hôl.lo*l-n fLnf ^^nr,-rr-i^^t-i^- i. ^ ,--^^o-. ^f\Jr P\,rJPlL-t.ilL tll,LL,rvLt-!-urtJrti\-l lllL-< LllclI LrJltilrrLltttLcrLlrJrl rJ ct prLrLL§r't \_rr

interaction and sharing bety,,een two or more parties of experienccs and

knowledge, and it is the influence on the receiver by the sender. In

conclusion, 'üie miist point out tliat "cûminunicative diinension efijerged

as a def,ning factor in its own right. communication - the actual i

institutionalization has proceeded very differently in different countries.

lnÂooÂ êr/ên.r,i+hi- ^-o.-â fho oo-o nnrrnfnr \/ên, liffa-or"t,:^^-^-nhoc!!IrJ\,\-rJq LVL,tt VYrLrttlt Lrllrs clltLt Lt!L JcltlIL l-\JLtrrLIJ vçrJ LtrÀlLl\.l:r- 4Ii-,Pr\JcrLtlLJ

10 -J.J. SYLVIA lV, lntroduction to Communication and Media Studies, Fitchburg, Massachusetts,
)n3/1 t 1
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may be friund " Taking a bird's-eye view, it is obvious that communieation

studies have been institutionalized in terms of all three dimensions of our'

typology. Communication studies are right now being carried out as a

number of spccialties *,".'ithin both institutionalli,' and !evels-oricnted

disciplines. There are institutionally-defined chairs of .Media Economy'

and Political Communication at some universities, and there are at least

trrrn *traao ^S 1o*,o1 . ^-io*fol o^o^i.1+ioo. nnt ^-1., ^ -',ol-l-gStabliShedrvY\J rJPlEJ Lrr rr-v\,lJ-LriiL.titLrj arPlvLi(lItiLô. ltiJt LJiilJ Lr vluti

psychology of communication, but also a w,ell-established sociology of .

corrmunication. (Sometirnes one may even find a social psychology of

^^lmffirrni^ot"lnn \ 
^ 

h/-l ff*.4 ^-.1 l^-* Lrrf nnf lanc+ rrro L^.ro ^,UUiiiiiiiiiiiUiJtlUii.i É\ilU titSi AfiU r(rrLe LrLrr !rr.-lr. rLcrr'-- wL rrcrvu <ri'l lnCfeaSlng

number of chairs, units, departments and schools of communication and i

mass colxmunication defining themselves in terms, not of a levels

perspective, not of ân institutional perspecti\.ie, but in teims cf a

communicative perspective.ll "

2- Lecture 02 - The Developmental Stages of Communication

Cciuinu:iicaticr-r is considei'ed a fuii,jainental process that involves the

transmission of meanings encoded in symbols such as language, gesfures,

11 - Karl Erik Rosengren , OPCIT, P 35
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and signs. Individuals vary in their ability to understand and encode

meanings and symbcls based on their frame of reference. Given that

human groups rely on communication to interact with one another,

colnmlrnication betu,.'een inctividuals began as a means of achieving goals,

satisfying needs, and achieving balance among individuals in society. Or.er

time, relationships bet14/een individuals developed, the communication,

process expanded, and different means \r/ere qÀnataÂ I- ll"i. lo^frr*o rr/â(lulJFrtLLl . Lll Llrt-a tt/!,Lr-!À-L. vvL

will explain the developmental cati*n.

I{on-r,erbal communication :

D-.i^ nnnnanttc I\l^^ .,,'..L^lt-r.lJ!L LL'ltLtÿFrtù i \\Jtt- VUt L'cll ^r l\:\ /1- \ ;.. .^-,*ioJ ^raLrl l\ Y\_l !J LêrrlLu 1-r!t

through presentatioaal codes such as eye movements, cr qualities

of voice. "These codes can give messages only about the here and now-.

l*{3; Tonc of voicc can indicatc my pi^cscni aiiiridc to mi, subject ai'id

listener: it cannot send a rnessage about my feelings iast week.

Presentational codes, then, are limited to face-to-face communicafion or

-l^^+l^^ .-.L^- +1-^ -..^,,.-^* ll l2'ru^., L^.,^ +aa,^communicafion'\À,ncn iile cotnmutiicator rs pi'escni. '-incy nave t'v['c

functions" The first, as we have seen, is to convey inelexical information.

î
-§

+

I

)

12 - Karl Erik Rosengren , OPCIT , P 67 
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This is information about the speaker and his or her situation througl'l

which the listener learns about her or his identity, emotions, attitudes,

social position, and so on. The second function is interaction management.

J-l^o ^^Joî ^rô,,^oJ *n mnnn^^ +[.^ -^* ^$ -^l^t'^^-l^i^ +l^^ ^^^^J^- ,*,na]rr IrL LL'\.rLD ê!L L!-\L\I rrJ rrrétrrclËU [llL JrJrr \Jl lLlclrr\JllJrllp rrrL LttLl' Llt-l \.v4lll.i

with the other. By using certain gestures, posture, and tone of voice, I can

attempt to dominate my fellows, be conciiiatory torryards them or shut

-.,oolÊ 
nlf l-t^- fho* f nan ,,ca nn.loc fn inÂinota that f h.rro fi-ioho.i!tlJv-\r-!t r-, l-r !ÀrJ!lI Lll\-,lll. I Urlrr LrL'!§- Lr-rL!L..) LU IrlLlllrlL\- Ltl(lL t ltalVL, tI!-ilSllL\j

speaking and it is someone else's furrr, or to indicate my desire to terminate

the meeting. These codes are stiil, in a sense, indexical, but they are used

+n n^nrra, i-T^--^}'l ^- -tr ^rr* }1.o *o1^1i^-oLi^ eatlnae +1-^- -L^rrf *1ra.-o^1-o-ttJ rÿ\rIrvL,J rlr-LL,rriiclLi\jli cruLrlrl LiiU lEl(lll\JriDtiilj j.4L-Lrçi Lri4-ll ali-t-ul'!!" ttlL ll-,tr.JF-L!..

Further irnplications:

The human body is the main transmitter of presentational codes. Argyie

/1O71\ licfc *ar-r orlnh ...l.1,-o ar"Â orr.tr-pafc tha cnr-^f nf ,""oor"ir-c.- fharr nan
\L J I L) rIôLù LWU ,.f Lllÿll V\JLÀUJ carr\l -LfÉÉLùL.f Lrrv a-LrI L iJr Irav(lrririÉa Lr,rL,rv tatti

convey. 1. Bodily contact Whom we touch and where and when u/e touch

them can convey important messages about relationships. ttlnterestingll,,

+Li. ^^.Ia .-r{ fha na-f /nrnvir-if.r\ oro ^hac f trrof onn oqr ln a/en, mnr-lÈrrrU- Lt Lrt/ !rÀIL! rrrL rrL^.r. \PrLr,,r,rIrrrtJ_/ crl\- L-rll\.J rrr(r.r êPPr/rar ttj vLiiJ litlrùr

between people of diftbrent cultures. The British touch eaÇh other less

22
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frequently than members of almost any other culTure.tt.i3 Proximity (or

proxemics) How closely we approach scmeone can give a message about .

our relationship. There appear to be 'distinctive features' that differentiate'

r.i^-i4in-ntlrr.liÂÊo*o-+ Ài-*^-^^. \l/.I+Li'" +l^-o^ foo+ i- i^*l,-^fô. r16 *n nLn,,i)1.Ëll1!lLc{lILlJ \JtrrLlLlrL LrI}t<rl!LL-\. Vù-Iiriila Lil:UL lULt i-\ iiiliiii(li.U. Up LU ('lUUUi

eight feet is personal; over eight feet is semi-public; and so on" The achral i

distances may vary from culture to culture: the personal, bnt not intimate,

r:lietonno nÊ Àrnho ^^- ko.. li+tlo oo oirthfaan ,-,.h-" ,rrhi^1, ^^- Lo t/ôr1 ,LrL\t.lll\-\. rJ! rlrdLrs ucr.t! r.rL u.) iiLlIL/ cl5 LiËiitçuii iitLii\-5 viiiiLi! Ldrr i.Jt vfiy

embarrassing tbr a British listener Middleclass distances tend to be

slightly larger than the con-esponding workingclass ones. 3. Orientation H

2- t -The symbolic cûiniîîunication stage:

Reflective mirrors were used to convey different signals and symbols, and

a method caiieci semaphore was empioyed. , lr,hich consisted of tall

'-=r^^,,{^- ^^!^. rrrifl" *^^f.^-i^^l ^*- ^f .l:*-fo*o*+ ^^l^-. n} fLa fnn 'I-1^-1ÿrrLrLrÈ-lt P\.,lLJ wlUl tllLLlt(tlrturlt cu,lis ui iJtItüIUlii LUlui) a.it Liiü LUIJ. i liE

movements of these arrns and the intervals between them represented

symbols, and messages \À/ere repeafed from one semaphore pole to the next

"lntil 
they reached the next recipient. Humans then linked the symbols and

expressive drar.vings of pictographic rvriting to the sound segments they

13 - Karl Erik Rosengren , OPCIT, P 68.
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used to communicate with their community, thus creating the f,rst spoken

writing. Signs and symbols with phonetic meanings w'ere added to the ;

expressive symbols, creating the first ÿpes of alphabets. "The systematic'

cfrtlt. ^-Ë^^**r,ni^^+i^^ i. ',o*, ^l.l ^^.1 lt ctn*arf nc tLa ct_,,-1., ^{] +l^^ ffi^ôt)tLr\rJ \rr LL'!llllrullrLdttulr i3 vgtJ UlU. ciiiU ii Si6iiiUU ci:, i"iiü SLr.lLiy Ui ti.ir- litUJi

basic form of human colnmunication: oral communication. Right from the :

beginning, the art of communication and persuasion rvas vital to those in

n,1\r,âr I-)tt*'i *^ À -fi^r.if., fl"o-of^*o -1-o+^-i^c ttr o ct_rrâr, And Aft O1'ïr.-,vvu,r" t_rLrt!tté IrartrE_iL!!rJv, tir\r'lLtlJiLâ IllLLLrItL5 lI!i_ ôLLiiJJ

eloquence - flourished in the Greek and Roman empires, in centres of.

leanring such as Athens, Rome, Constantinopie anri Aiex andna.* 14 
.

2-2-Thc linguistic comfitunication sfage:

Linguistic communication depends on the language that is considered in

the media and coûlmunication fo have the mosf impact on fhe

^^sft!rnin^*i^h 6r^^âôô .r1L;^L *^lro. ^^rÉffr,- i^-ti^ra .rr^^^-.{],1 t-^+L i^Lt llllllLlllll(rLr(rll PIULtr:|§, WIiiLii Ili(inüb LUiiiiiiijiiiUaii.iUii SUUUf,SSiUi UUltl iti

its transmission and reception and through the channels of message

delivery. Since language refers to the factor that individuals share,

linguistic comfii'Linication is considered one oltire mcst important ti,pes rrf'

communication that has a wide impact on members of society, and the

1a - Karl Erik Rosengren , OPCIT, P 4L.
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Channel The channel is the easiest of the three coneepts to defîne. It is

simply the physical means by rnhich the signal is transmitted. The main.

channels are light waves, sound waves, radio \,!?trres, telephone cables, the.

hên,^!!c orrc*nm ^^l rl^o l;1,^ l\zI^li"* -l-tr o ^.oJi,,"- :- 1,.^^:^^ll', +l^^ItL! v\ruJ JJ-\r\,1!r, clrrLi Lttç iti\u. lvlÇuiuiii i iiü iiiuutuiit i5 ualsiuaiiJ 1iltr

technical orphysical means of converting the message into a signal capable ,

of being transmitted along the channel. lrly voice is a medium; the'

technology ûf broadcasting is ';'"'hat constinrtes the rnedia of radio and

television. The technologi properties of a medium are :

determined by the nature hannels available for its use.

'l.Lo...t nr^narfia. ^f +Lor l!LJL ÿÀ L'i-'L! LlL.-! r.rl l!!L tl- o -,, - ,to ^T nnÂon .r,l^ ;^l^
'-rlL tclrl-YL r.Jr LL'tlLJ v\ tllLll

it can transrnit. We carr into three main categorieq.l5 tt'

"regardless of the type and content of the message. This is because the use'

^§ - -:-^t^ 1^-^ ---^ ^^ L-. ^ l^*^^ -,,-.^L^-. ^rr :.^Â:-.:1.,^1^ f^^ilir^+^^ui d ùtrrBr§ riluBuaBç uy 'd iaiBÇ lii.illiuur- ui iiiiii v iriuai§ raulilralç§

understanding of what is heing conununicated and achieves the intendedl

goal of the commllnication process.

,} 2 "I-I.^ -+-..^ ^f pLn*n-1,,^l ^ûiïlïI1UniCatiOn:b-J - r rrL I'raLSL rrt I. riutirt ii-4i Li

Rhetoric was considered the most important means used by the ancient .

15- Karl Erik Rosengren , OPCIT, PL8.
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Greeks and Romans, who used this form of poetry in both the Iliad and the

Odyssey as a means of stirring the emotions of the masses and arousing

their passions.

With technological âd'v'âilccs, rheiorical cominunication has also

evolved in its various proÇesses, with the use of modern communications ,

technology and electronic communication in the context of improving and

developing communicaticn channels and their diversiti'. r.','here messages

are created to spread alÀ/areness, for example, and ideas and points of view

about the content of the rnessage sent. It should be noted that

comlriunication is defined by' its types and eramples. It !s also consider"ed

I' Elaborated and restricted codes Basic concepts This famous

classification of code is the work of Basil Berastein (for example 1964,

IQ71't F{e ie e sna.in:Iir-.c.rriet nnrtl hoc 
^11!'r...AlltrqtoÀ 

hio.rr^r.1, nn fhrr lo--,o-ot -, I J r. I rL li, u ù\-r-LrLr-iliitsLiiôi i.Iii(-i ii(lJ ÇiiiiLLiitiriiLu iiiJ 'r.tLii ir trii iiiÇ iciiiËUL1ËÇ

of children. So these terms apply onginally to different uses of verbal 
'

language, though we may now legitimately extend them to cover other

tipes cf ccdel6". Bei'nstein's work has been highl)/ contrcrversial because

he links the types of language used with the social class of the user and

16 - Karl Erik Rosengren , OPCIT , P 70.
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reiates this tc the educational system. He has takeir linguisties into politics"

These early examples of communication studies were often cariecl out

within the humanities. In the terms prcviously discussed they thus applied

scholarlir i'athci' îhan scientific pei"spectiv'cs. Similar iendencics may bc

found in the LJSA, where depar{ments af speech, originally created within

the rhetorical

tr nrlitinn rtr..Arra |l.r ..lâo.l ^ .^ioniifin norcnonii.o f^ +lroi. ^*i^i-^t.l.,rlclLll!tr-,!!r éI ,rrru.JIlJv .JLaLjLLj ci L\LitJiili!!i- i-tfi5PfLiiig LL, iiiÇji LtijËif;di.iy

humanistic, scholarly orientation. ln other cases, perspectives tiom the

behavioural and social sciences were applied relatively early. AUS pioneer

nf n e nninln,rin,', I ttarcnonf irro rrroc D n1-or-+ D^*! - ,',h^ l- I ôô/4 tanl, l-1.\Jl (l s!.Ll\-,lL,élLéIt PLIDi-ttrLLiVç 
'wcis i\t irüi t i cii i\. V\ iiU ili i 7UT iuuii ili5

doctorate in Germany, with a thesis an Masse und Publikum ('Mass and

Public'), and later on \À/as a professor of sociology at the University of
r-l^; ^^ ^^ 17 n
tvr IIL «Ë\J

2-4 The stage of linear or written communication:

With the advent of writing, a new form of direct communication between

htimans ernerged. r,vhere means lvere for:nd to con'-'ei; r,vritten rressages

from one place to another, either directly or sequentiall;.. Writing

L7 - - KarlErik Rosengren, OPCIT , P52
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developed through several stages, anel in the context of linear

Çomrnunication, Mcluhan points out that "Pre-literate societies presewe

cultural content while changing the way knowledge is stored, where

inf^*^tl^^ iô ta^rr/ .f^*o.tr .,.i-^ +l^o ^l^1-^l- o+ " TL,.. 1Lo -o*.o ^l'-i^[.+,!!lLr! lllctLl\Jl! l§ l!\Jtry -\Lt-,l LL; u.-\ttteY u lL <rtP!!ctL'Lt, I ltuJ. tltL. ]LtttL u! -\!5ltt

replaced the sense of hearing as the means by r,vhieh indir.iduals acquire

information, rvith the alphabet relying on the construction of pafis or

^io^o.yruL.t-').

V/ritten cCImrnunication takes the form of memos, muhral suggestions,

instructions, periodic reports, and complaints. Here. the opporrunity is

^r.ro^ 
fn ^k^^.o 1Lo rtrn-Àn ^f tl^^ ffiôc-ô^ô c^ fLnt tLa./ nr-ô,1i^tso ^.r^-o--itr^Ë, YLrt tL' Lll\J\Ju\L Llltÿ VVUTLIJ Lr! LIIL lrlL>5CIE,L )\J LlIClt LllL-v âlL lllLtlL L,\PlL)ùt VL

and more understandable. The success of the colnmunication process and ,

communication itself depends on the sender and the receiver and on the

^ffi^lôri^r, ^{:+l^ '-i^^+i^^ ^L^'.,.^lLl IIL lLtlLJ \Jl Lttu LLrltl!til.tlttE-clttLrll LtlcttulLl.

The stage of printed communication:

Printing dates back to the first centuryAD, when the Chinese used wooden

I.rl^^L-o .rr'ith lrofinntirro ol"o*oo o§io. li^oi-- tl-o* i- o^o-io1 i-Lo fn nrinttrl\-rçI\,) vvltll LrlrlllrvLiVV ùiiatli!ù CLILll LfIlJyrrr5 Lli.r-"ti..t lt.t Dÿ-Ltÿ.i.li IILI\D LL' lrirüL

simple shapes and symbols. . Modern history credits Johannes Gutenberg

with the invention of printing in 1450, Llsing metai letters with precise
ao
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shapes set in wooden frames to forrrl words and senteüces. Newspapers

and books also emerged during this period. The postal service became one I

of the most important means of comrnunication, and countries took charge ,

of organizing its distribution until it coi'ered all parts of the worid. Expi'ess

mail was introduced via the Internet or through private companies that

guaranteed delivery to any location in a short time" ..W'hen in the sixteenth ,

century thc first printed nevvspûpers appeared. they sûon attracted the

interest of university scholars. In France and Gerrnany fbr instanee,,

communication sfudies became predominantly historical, producing,

learned ti"eatises about this or that publishing house^ its hooks, joumals and

newspapers, its authors" jouiaalists and directors. In the early tw'entieth r

century there were special chairs and institutes for Zeitungs-wissenschafï'

('newspapcr stucties') in Gci'niany, and sfudics of rnass iiicdia wcrc alsc"

carried out within departments of history, literature, Similar det elopments ,

were to be found in other countries. 18 ir

1. { !\doac ^^mmrrninofi^^ o4-A--- .rîiii§§ i'iüiiiiiiüiiiq,atiüti sia$€!

Mass commullication becomes mass communication when it reaches many

18 - Karl Erik Resengren , OPCIT, P 41 .
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people through print or electronic media. Print media such as newspapers

and rnagazines remain an important channel for mass communication,

despite having suffered greatly in the past decade, partly due to the

emcrgcnce of electronic media such as teleiision. websites, blogs, and

social media are mass communication channels that you may interact with

regularly. Radio, podcasts, and books are other examples of mass rnedia.

\[... /-^**,rninoiinn Dr1Lli^ ^^ffiffi,,r.inofin- f-or.^r-o. '-ôcc.lYlclJù \-,LrlttllrLl!tl\,cltlLrl-t t LaLrlIL LLrlitliliii.llLc!tlLill LlLLLrlilLD LLl,JJJ

communication ttwhen it is transmitted to many people through print or

electronic media lettPrint media such as newspapers and magazines

.^^-+i-.,^ +^ L^ ^^ i*^^-+^-+ ^L^--^1 {.^- *^ ,,.^l^^+l^* ^l+1..-,,^LLUltuilu§, ru ug dl-r lillputt4il1 utidiutf i iLri iiia55 uuiiiiiiuiiiuetiuti. diitiuiJuil

they have suffered much in the past decade due in part to the rise of

electronic media. Television, rvebsites, blogs, and social media are mass

^^rtrqr.^i^^+i^- ^L^^^ol- fLn+ .,^,, ^-^1..^1-1., ^^ .',i+l^ -^^,'l^'.1.' D ^l:^uLrttrllrLlrrrLdlLrr.,lt Ltt4!lllEIù L!l6rt JUU Pluuctuiv ùli=.lgf w tLil it ELii<iiij". I\auiu.

podcasts, and books are other examples of mass media, The technology

2. L9 - MEMBERS IN THE SCI{OOL OF COMI\{UNICATION STUDIE,S, Communicatiorr in

the Real lfforld , FACULTY, JAI\4ES MADISON UNIVERSITY , 2022, JMU Libraries

Harrisonburg, V4,., P 6.
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required to send mass rommunication messages distinguishes it from the

other forms of communication (Bryant & Miron, 2004). A certain amount ,

of intentionality goes into transmitting a mass communication rlessage"

.i^^o i+ rt..t^llt, F^^îri*o- ^^o ^r ,*^É^ ^v+F^ n+^hô fn nna'at, +l^o
-\rrrLL rr ultt(trlJ ruqulruù \.rlrv (rr lllr.JrL L.\Lrcr sILPJ L\J LLJIrv\,.y tllu IrlçJD<15\,.

This may involve pressing o'Enter" to send a Facebook message or involve:

ân entire cre\.v of camera people, sound engineers, and production ,

oociclonfc fn ^-^Ârr^ê ô tolo.ri.i^- oh^.r, E.ro- ih^,,-1" tho ffiâccâaac nrrrcl haaIJ-\!L-t(ltfLU\ r-r--, PIr-,uLl\-\/ Ér tLlL vl.llrJtl .-\ttlJ!'v. lJvL,tr Lrl\Ju5rl r-r!\- iirLJùùÉr5LJ rllur'!L t-rr-

intentionally transmitted through technology, the intentionality and goals

of the person actually creating the message, such as the writer, television

L^.f ^- *-11- .L^r, mrao* rrôn, .t-o-11., T-1"o D*o.iÀonl'- §+-1o ^f +tr o TJ-i^*Il\-rùL, Lr.t lalll\ !\!!\J Vy ë;Lr-L)L, V C!! J ér UrJr--rJ" I lltÿ 'I. t \.JI\.!LI lL J ur lallL LJ-l LI tL L-./ llLLrlJ

address is a ma,ss communication message that is very formal, goal

oriented, and intentional, but a president's verbal gaffb during a news'

l -*^^ ,; ^--, ; n n n*

The technoiogy required to send mass communication messages ;

distinguishes them from other forms of communication. There is a certain

Àon.no nf i-to-li^--li*., i- tlao feonc*i..i^- ^l ^ ffiôoÊ ^^ffiffirr-i^-fi,r-LrLËrLlv \Jr lIlL\/l.lIr\.rl]crrlt) M LrLL Ll4rl.r!lllJ-)l(J!l r-, I cl lllclilJ L\JltIlllLllIlUctLlulr

message, as it usually requires one or more additional steps to convey the:

message. The digital communication stage.

-31"-
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This may involve pressing "S€nd" to send a message on Facebook or

involving a whole crew of cameramen, sound engineers, and production

assistants to produce a television program. Although messages must be

intentionally conveyed through technologyi the intentions and goals of the

person acfually creating the message, such as the u,riter, television

presenter, or talk show guest, vary greatly. The president's State of the

Union address is a folmal, purposeful, and intentional lnass

communication message, but the president's verbal slip during a news

interview is not . Mass communication differs from other forms of

commiinication in terms of the personal relationship befween the

participants, lvhere "Public communication becomes mass

communication when it is transmitted to many people through print or

electronic media. Its basis "},{essage is basically* the basic crmponent in

communication skill. The message may be - Verbal, means (Written or:

Spoken) - Non-Verbal, means( Symbols, Pictures or unspoken). . This i.q ,

veri/ much impcrtant component of communication " Your message should

be clear and easy to understand" The most important element in message

is your receiver . You must be r.l'ell a$/are abouf your receiver. 14&iie

-32-

Course: Introduction to Csrnmunication



Facult"v of §orial Seienees and Humanities

h
" rBl .&.

â«§EèÆTfu
ê/1rJ, -sé 'aJ,-r)t **

Departrnent of Sociolosy

Licenee in Socioiog)'
Caurse: Introduction to Communication

preparing a message you should keep in miud how your receiver will

interpret the message. Print rnedia such as newspapers and magazines 20"

continue to be an important channel for mass communication although

+L^., L^,.^ ^...Êf^-^-J *..^L i^ +L^ .^^^+ J^^^l^ J.-^ :.^ ^^À 1^ rL^ ..i^^ ^r'rH{rY i}dv§ st-til§Içu lllur*u lll illç }rdSt uçuauç uuc ilr palL tu ulÇ il59 L, I

electronic media. Television, u,ebsites, blogs, and social media are mass

communication channels that you probably engage with regulariy. Radio.

nnrlnacf c o-.1 I-^,-l/ c or^ ^r - ---""-"
ffiocc r-o.{io -I-trro +antrrn.rlna.It!Ll.)n ltll-U!41" ! !fL, !(JLl.!!lÈ-'1Lr5J

required to send firass distinguishes it from the

other forms of of intentionality goes into

**^nor-i**i-^ - ffiôôô ^^**rr*i^Ll atlIùIIIILLITIË (l rltétD.f L/\rLtIttILtIllU .i-^o i+ rr.rr-11., -o^rri-^- ^."-SrllLL rr L,IJLJûlrJ rLLlttrrlS LJrIL

or morÊ extra steps t* conl,ey the messag "21. Although creating and

maintaining personal communication is often the goal of those who create

i^^+i^"^ +L^ -^l^+:^-^1 ^.-*^^+ ^f ^^**-.-:^^+i^-ula§§ uurrrril.Llllluialruu rrtçs§dBçb, LIrç rEralLrurlar é§p§uL ur uurirllluluuattuii

between individuals and groups is not inherent in this type of

communication. Lrnlike comrlunication betr,ç,een indir,.iduais and groups,

tho*o -i.' *^ i*^oÂi-Ta lnnn f^. r.o-tr-ol o-.1 -^-.ro*tr-ol fooÂLo^1, i- ,-,ro.Lll\/l \] lLi !l\-' lllrrlr!ÿLllrJl\-" rrJr-,iJ rlJt V t/!. UQI 6traLi rr\r-ti V L'r L-r6lr l\rtJrllljali-It lll itlclJr-

20 * Iman Kadhim Abbood ,Introduction To Communication Skill, College Of Information
Technoiorrv- i iniversit v OlRahr.lon 70 i 9 Iran P7
21- Karl Erik Rosengren , OPCIT, P B.
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communication. You can write a letter to the editor of a newspaper or send

an email to a television or radio broadcaster in response to a story but the

immediate feedback available in direct interactions is not present with ne\tr/

media technolosics such as Twitter. bloss. and Facebook. Reactions havc

become more immediate. Individuals can now tweet directly at someone

and use hashtags to direct their reactions to the source of the mass

^^ffiffirrninofinn I- oÂÀiti^- lf Eoo.ltr. ^^1, f)^oi^ nnnnanfc I ilro *oÂ.i.r*\.\Jltll!rLlIt!L-'(rtr!.Jll. lll 4ttlurtltr!l-. r LçLlLr(lUr\ L-rtr..}r\- UtlMlÿlrt.f l-!l\L lll\,LllLll.ll.

feedback is a concept that Shannon and Weaver do not use, but is one that

later workers have found useful. Briefly, feedback is the transmission of

fho -o^ol.ro*5. roon+inn L^^1, fn fLo.-o-Jo* ÀrI^.Iol. fL^+ ^.-^L^-i-^ €ooll^^^1,l,!rL rLlÿLl vLr J rLclLLlull r,,r(Ir-I\ tt_, l,!lL JLltuLl. lvr\JttLIJ tllctl l.rllPrr{tf,rz-L !Lr-LltJ4r-§

are ones w.ith a c)ùernetic bias. Cybernetics is the science of control. The

word derives trom the Greek word for helmsman and its origin can provide

,,- ,,,i+L ^ ^^^l ill,,-+-^+i^- Tf ^ l^^l*- ,:-l^^- 4n n*aar. rn nnrf l^^ *^,,o.uJ YYll.rl cr Ëu\JLt tttuStt4tlulr. ll ct ll\,trlrJltlalr wlSltLJ t\J Jtuur [\J P\rlt, tlL. lll\JvL.'

the tiller to starboard. He then \,vatches to see how far the ship's bow will

swing round to port and w'ill adjust the extent to which he pushes the tiller

fa ctorLnn.À n^nn*Ji--1.,lt 22Lv JL(rI L'\J(II LI (t\.lÿL TLTT TIË!J.

Based on the fact that cornmunication is a process carried out by

22 -- Karl Erik Rosengren, OPCIT ,P 2!.
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organizations and individuals with tire aim of reaching a number of'

individuals using various media, some types of mass communieation have r

been mentioned, such as newspapers, radio, television, and the lntemet.

Several factors have emerged that affbct mass comîiiunication, such as tlie

information and communications revolution, communication, and i

advertising. Perhaps these factors have created a negative impact on rtass

communication. as the sender does not see the audience receiving the

messagc and does not receive feedback easily and directll,, in addition to r

the difficulty of designing a media message that is in line rvith the trends

of the receiving audience

3- Lecture 03 - Elements (Pillars) of Communication:

As mentioned in the previous two lectures, individuals come together'

in scciety tc achieve cûmmon goals and balance the distribution of the

resuits of those goals. Perhaps the most important element in achieving ;

balance is communication, which is the basis for building societies andi

relationships between diffbrent individuais. On this basis, coînlriinication

takes place in an organized process that includes many elements through
-35-
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which the communication process is embodied. In this iecture, we will

discuss the various elements that make up comlnunication.

3-1-The sender:

The transmission model of communication describes communication as a

li-oor ^nê-rr/a\/ hr^^Âcc i-..rhi^h tho "o-.lo- Àoli horcrfol., cnnr-{s q mêccq{}AllllWCllr l-,rIlL vv(-{J HrVUtyurrr lll vYlIlLll tIIL Jvlluvl LlLIlLr\-tCrLlÿlJ r)\.IILlua «r ltt\,-r.-{JéL

to the receiver. This model focuses on the sender and the message withir,

the communic.ation enco receiver is inch"rded in the

'-^lol fLio .^lo i., .oo- .roltlLrLlwr, Llttat tL.rru rJ JLvrr crJ o-J -^i-* ro*trror tltcn not* nfvrrt.l lrLrrrrl l(rruvr L-Lr(rr! ÿÉrrt. t,r

an ongoing procoss, 1 $ that the recsiYsr either

successfully receives and message or does not. that the,

oonolrro- oi+,l.o* oonoirroo o-,l ,r-.Ioro*o-Jo *loo *ooooôâ crr^^ooo§tIIr, ^- â^oo ,ML;lVvl vlLllVl MVIYtwù étnLI Llfl\lvl.ùL(ItrL]i, L.LIV rlrrlùù{l$tl JLlr/VrrDùILtuJ t/I \rtrVù |

not. The scientists r,vho designed this linear model proposed by Aristotle

senturies ago From that model, which included a speaker, a message, and,

^ ti-+^*^- +l-^. ^l-^ :-{l',^^^^,{ L.' +l^^ ^^ ^^À -,-*oo-l ^|- -o,',cù Ir)!LllLl, titÇJ vïulI- clll}\, tlliruLrll-lu uJ rlr1- LrrrLrËLrrLL clllLr JPrL4!.r ur l!L]]'

Çommunication tcchnologies at that time, suçh as the telegraph and radio,

and perhaps you can see these technical influences within the model.

-Fho o^-Â^. io ^^^oi.l^r^l t^ 1-o fL^.o.{i^ h.^o.l^oofar rrrhn o-^^âo".I IIU JtÿtlLt\.1 Lù \/l._rLLrtlLtt-l\JLt L\J 1lL ttlu À(tLtt\-, Lrlt'rÉt\..lurJJt\,t vÿltU LtrrÿuLtvù tl

-36-
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verbal message that is sent by the radio tower via radio vrlaves (channel)

and ultimately reaches the receiver via an antenna and loudspeakers in

order to be decoded. The broadcaster does not knotv whether you are

receiving his or her messâge CIr nct, but if the equipm--^nt is 'working and

the channel is free of interference, there is a high probability that the

message has been successfully received.

-lho -o^oitron n* roni-io-$.l rr\- lL\,LrvL.l rjl l!-\. lpl\ÿlIt.

lndividuals or audiences are large in number and scâttered in difïerent

places, so communication can only be achieved by implementing strategies

cr'ta.h .:r.-. i-Ji-'i.l'r^l ,rnÀ ^^llo^firro /r^.-ffirr^i^-ti^- ,-.^rlrr^+l^- ^*JJLtUtt cri' rt!L"!r v !L:Ll(t! Ét!lLi LL',rtgLt! vu Llrii!iiiu!iiL('!!.iuii PiuuLlLr,iuli ciiu

distribution systems that deliver identical communication messages

simultaneously and in short time intervals.

'I'tr"o.*.i.r^l ^F +Lo *o..ona *n fLo -o^i^io-+ i.. l.-^",,. ^- +1..iiiu aiiivai iii iiie messagû io iiie rÊÇipieni ib iiiiuwri as riie emergence

of channels that can convey verbal and nonverbal language to individuals,

which requires them to be considered an audience for communication

channels. The recipient is considered an invisible element to the sender

because they are distributed aÇross difïerent locations, where individuals,

decode the symbols sent by converting them into meanings, noting that the

- )l -
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recipients are not atïected by the content of the message. They are only

influenced by the language used in the message.

It is worth noting that the fufure is influenced by ideas governed by

^rrô+^ffi- ^--l +-^ll+i^^- tL^+ l^^',^ 1.-^^^*^ +L^ ^-^J,,n+ ^f ^^'-,-r,^i^^*i^^r-uJt\rllt5 cul\r LrcttrttlrrltJ tllcrr lrCrvl t Lt\_rrrru rlll Pl\JLlLlLt (Jt t\rttllttulltr/clLI\Jlr

channels, as a common language is established that expresses the totality

of the recipients. It sirould also be clarified that the reactions of the

or r.l'laa^a f. rm i-fn i-fir.o-^o --Â im^onl trrhi^L .o^rr'i-o rr-.la*.f o-Ài--clLlrJlv!!vr- Lr-lrll rlILLr llrllLaru!"tL.L, LlrrLl -ttIrPctL-.Lr vvlllLrr rlÿYLrlrç Lltrrl\-lJt(rrr\JlrIé"

control, and prediction.

3-2-The message:

'T'l-o *o.côftô cfamo f*^* l-.oir.- ^^-f ^S ^^ i-*o-^^finn ,-^À^l fh-tI tllv ll!LJu\CréL -\tLlllJi ll\r!ll L/LtlrË F'4lrt Ul erll lrttLlClLtt\J!t tlltrLlLl tllCtl.

focuses on how the message is sent and whether or not it has been received.

i.e., the interaction model is more concerned with the communication

i+-^lÊ T^ f^^+ +Ll- *^J^l ^^l-^^,,,t^l^^^ +l^^+ +L.--^
Pl\JLrÿirù rr')ulr. ill !cILt, rlltir itl\JtlLt êL§,rtLr\TrLLrËL5 trl(It l.rruru alL ltlallJ

messages sent at the same time, to the extent that many of them may not

be received, and some messages are sent unintentionally. Therefore.

coirliriunication is not judged to be effective or ineffective in this modei

based on whether a single message was sent and received successfully. or

not.
20
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The message is atrso the content or substance that the source üûnveys to the

recipient thror"rgh the medium. It consists of linguistic or pictorial sy.mbols,

and is composed of patterns or editorial forms appropriate to the medium.

I+ i^ +l^^ nn4r,nl *-^,{,,^+ ^-l--+L^ ^^-,1^- ,.,[.^ ^,,+^ l^:^:,{^^ i*+^ -.,,*L.^1. -l-Lo
rr r) r.rrr- êLrucll PluLluLr t_, I lilL St-rlu\-l! wrl\J PLrt) rrlJ rLlvdt lllr\, §,vtllLruIJ. I lllv

colrununication message extends to include all The infon:nation exchan-qed,

between the two parties involved in the communication process, such as

rlofq nn fho ^,t*onl ci{rrotinn i- fho nnntovf ^f ".r,.hio.ri-r rrnolr' ^^it in-c\lrlrcr \Jlr r.lr\z L.Lrr rL.rlt r'rrrLr4rrl\-,ll r!l LrrL, \;\Jrrr\-^.1 \-rl élLrrrL v rr!È; É\-'qtJr \.r}Jt!!lL,rÀL\.

experiences, suggestions, exçeriments, and information on geâls, policies,

events, trends, feelings,, and emotions." The communication message to

ttr o -rr.lio-^o i- ..olo^lo.l -^^^.li^^ fn tLo .^o^ifi^ 6r^ftr^,- f^-tlrL (.rLlt-rlLliuL iJ JLILLLLLI 4r-r-LrrLrrrl-E t\J LrrL JÿLLrllL Pr(]È.lcrrrl l\-rr

implementation. The communication message is characterized by being ,

updated for impact, given that sending the rnessege is in itself the

'-l^^+l l/-^**,.-l^^*l^^ t-^ ^^^-+it,4a ^lo*f.LUrl!lltlLilltL6ttlutr P!LrLL:\J. \-L'rtltrtLllrtLcltlr,rtl tltLJSctY.LJ ctllu LL,llJ\tltLtLL 4lLl tJ

that guide members of the aridionce x,ho express their willingness to

respond to them.

2. 2rD.rlo. S^- .l--{'*i-* tI.- *o..rftôr
-'-*r-"l\ltll. -r !r*'l r!! ar! f rrrÉ r!!L rrrLJJ{I§L o

The most impofiant elements to consider in crder to ensure that the 
'

communication message is drafied coffectly are as follorvs:
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- Use language that is free from anÿhing that prevents the audience fron:

understanding it.

- The vocabulary should be common and appropriate for the audience.

- Obser'*'e the rules of graminai' and vocabutary and eiîsure that thc

resulting meanings are understandable to the audience.

- Ensure that messages can be transmitted accarately and clearly through

*ho ^tr o--olurL, ulléllr-tlul.

- Focus on the essential element of ensuring that the message is compatible

with the available channel.

- V/hat is in the sender's mind must be formulated in a form suitable for

transmission, whether in the form of words, non-verbal symbols, or both.

- Repetition and reiteration at inten als should be taken into account in

crder ta aid creativity.

3-3-The medium (channel of communication):

Communication experts stress the need to distinguish between the process

of communication and the act of coiruriunication, as there are differcnces

between the essence and content of the act of commllnication and the state

of communication, r,r,hich refers fo fhe concept of the relafionship betr.+,een

-40-
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the sender and the reeeiver. The latter is embodied in mâss communication

tools that have made the relationship betw'een the sender and the receiver

a one-lvay relationship through a medium that embodies communication,,

w'here it appeârs that " l,'Tedium of cammuaication is a means oj,'

commullicating which combines ditferent forms. Amedium often involves

the use of technology that is beyond the control of most of us. so, for

example, a book is a rnedium'*,.'hich uses forms cf ccmmunication such as

words, picfures and drawings. "z:

The channel's reach is one of the most important elements, which referc to

tlie channel's abiiity to sprearl and cover wide seciors aird nieet tlie neeCs

of difÏèrent groups, in addition to the speed of the communication channel,

which refers to the channel's ability to deliver the message to the audience

at the required time. It should aiso be noted iliat "The media are those

examples of mas§ communication which have come to be a distinct grorip

of their own and say something about rvhat they have in common and how

they c{liiimunicate v,'ith us. Examples cf these âre radio, television, cincma,

newspapers and magazines.

ôrt-r to

23 - Richard Dimbleby -Graeme Burton ,Opcit,p4.
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These media are also distinctive in the way that they may inciude a

number of forms of communication. For example, televisian offers words, .

pictures and music ,Againthe term 'media' often identifies those means of

cominuiiication which are based on technology' that makcs a bridge

between the communicator and the receiver. 24 tr 
.

The two previous elements are achieved through participation and

-:,.^.^^..^ l'^^11^^^1. --.1^:^l- --^a'^--^ +l^-- -^-.-i.--^l i--I-l--rÇSpuIIbrvËlrç55-lccuuauri.-wrlrull rçrcls tu rllç Itlutual tliItugll"ucs

between the sender and receiver of the communication message. These

influences guide the communication message in the right direction. It is

important to note that fast channels are less responsivc than simple

means,and "Some channels of communication make feedback very

ditîcult. Twou.ay radios and telephones allow alternating transmission

."1^;^L ^^^ ^o-{l^ffi ê^ffi^ ^f +1^^ Â,*^+i^^^ ^T+'^^lL^^1. 1.,,+ +l-.^ f^^,{L^^1. :-vYr!rLrt Lcur lJLr Àt rrlt 5\JttlL \JI LllL lLlrrLLr(Jlr.) (Jl ILL\Iu<rLt\r uut tr!L ll-uLtudtÿl\ lJ

clearly of a different order from the simultaneous feedback that occurs

during face-to-face communication. This is determined mainly by

..r-il.Lilit., ^f ^ho--ol.- f^ l'o^o fn fono ^^ffi,-rrni^-fi^- f ^-- froacmi+.rrith(rvcllr(rL,LIrtJ \J.r vlt(lll-[t\/lù. Il! tcruL"tL,-!(lLt vLrIItlllLtlltvctLI\JIl t L(lIl tI(lIIJllllI vvlLLl

my voice and simultaneously receive with my eyes. Another factor is

24 - Richard Dimbleby -Graeme Burton ,Opcit,P4.
,42-
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access to these channels. The mechanical rnedia, pariieularly the mass

media, limit access and therefore limit feedback" We cannot have constant

aÇcess to the BBC, though its audience research unit tries to provide the,

Colporation r,vith a fun:ialized si,stem of f-i=edback"2s.

3-3-Impact:

The success of the communication process is influenced by the nature .

of the circumstaiices in v-'hich the audience i'eceives iafonnaticn that is

consistent with the prevailing which increases the likelihood of

support from a large number is u,here the impact of

corîirîunication occurs. that repetition cf tht.

message is one of the most

rernind the recipient of the

effect.

3-4-Feedback:

Feedback is the response of the receiver to the message received from

the source or sender. Feedback, takes the same fbrrn as the mcssâge, but it

may take a different form and sen'e as a counter-messâge that the sender

that help persnadelt helps:

and achieve the intendedi

25 - - KarlErik Rosengren, OpCIT ,p ZZ.
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receives and benefits from. Through this feedback, the sender çarj

understand whether the message \À/as received or not, how it u,,as received,

and what was understood from its content.

Ëooll^^^1, in nnnnlÀ^-^A n *^n^+i^h ÿôr*l+i-^ {:-,--. -o^.li-ô ô rsô--^1râr LL\rr.J<rLr\ rai L\JllJtLrLl\-L-r cl rt-6rLrl\Jll rLSultillx rl\Jill DLll\lrrrË cl !ttlvùJ(tët-

through a specific channel with different characteristics, based on the fact

that the various elements of communication are linked jn a single chain,

o-.{ iho 
^^ffiffirrninofinn 

Êr^^âcc k-o^l.o À^rtr^ nnrT Lil. ill ^-o ^f fL^.o(-l!rLt tl[v L\rltlttrtrrrrv{tLr\J!! rÿrLrLL,r)L.) t-rl\-(ll\J LrLrY}l.r cllrLl lclllJ ll LrLrL, t-rl Llt\J.JL

elements is weakened.

Interference and influences :

f nf^rfara^,.o i- *ol-+o.l t^ -,.i-o ,trhi^[" i- ^-t.tl"i-* flrof i^lo*€o.,.. rtri+k fL.,rlIlL! lLILllrJL rJ Ilvl(ltr-.Ll tU rlLrlJLt vv!rrLl! !J crtr)Lrlrrrc< irrcrt lritLi ILILJ Ivlill tllL

message being sent between participants in a communication encounter.

Even if the speaker sends a clear message, noise may interfere with the

,.o^o^fi^- ^*I nnnrrrnra l^^^,{:^^ ^T +l-'^ 'I-L^ 
'*i^^+i^-rLLL.ÿtlt lr 4,llu êrÿL.uloLL ul-LLr\rlrrË t-rr trlL rlrLJlClËL. l rlL L\rlrlrrlLllilLclrrLJll

transmission model takes into account environmental and semantic noise.

Environmental noise is any physical noise present in any communication

ôh^^rrnfor l.)+[-o* ^o^^lo tnllrin- i^ - n*nrrrrloÀ rotrlarrronf n,rn i-+orfo-a ttritLL.I.IL\JLllIr-Ll-. \--l[lrLt IJrvt-'PIL. t(lt.t\rrré [I-l (l rÿt\J ]'vLtLrJ tLJt(ILrlclt tÈ rÿcLlr ItIÈvI tvl L vv tLtl

your ability to surcessfully convey and decode a message, while

environmental noise interferes u.,ith fhe fransmission of fhe m€ssage.

-+4-
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Semantic noise refers to noise that occtirs in the encoding and decoding

process when participants do not understand the codelnterference is also

considered to be the element that weakens the communication message,

reiidering ii uncommunicable and losing its efi'ectiveness. and thus losing

its effectiveness. Interference occnrs u,hen the message contains en'ors,

which cause uncertainty when the idea is converted into syrnbols and

,'{ttrttrry fha .lonnrlinr nT +l"o rtêccârolo ..r-}rnl. l\zI^.o lat.riloâ i-to*fora^^6Lrt,lrlirÈ. L!lv tlL,\-\J\JtiiÉ \Jj LtiL. iilL--D(lËL 5 D-ÿjiiU(jiir. jviLtil LigiciiiçLj iiiLUi itiÇj.iLÇ

occurs when the recipient is uncomfortable receiving the message due to

its content or the communication channel.

4- Lecturc {},4: Characteristics of Communication

The communication process is both a means anrl an end in itself, but

the success of the latter is linked to a set of elements, the most important

^f ,r.1"i^t" o!.^ +l^^ ^l^^-^n*ario*inn tLn+ li.+i--.,i.1- i+ ,.^*ol', +l^^+\Jl wlltr-ll cllL LllL Ltl<IlclLtLl l)tiLJ Ltida LliSllriBUiSii ir.. IidiiiUi)/ itta1l

communication takes place between individuals and is reflected in their

beharrior, which in turn reflects positive effects in the case of a suceessfi)l

.-.,\ffi,-tr-i^^*i^h nr^^â.. ^-.i ^^-rro..olu naaof ir-Â râc!rlt'. ir. ,hg CaSg Of aL\_rrrrllltlrrrLClLlLrl-l pr\JLlôô (lljLtq LLr!!ù-LI 5LtJe ijLB(-l'ri vL tLSuiLD iii L.

fbiled Çommunication proccss" If we refer to the success of communication

with its characteristics, this means the success of the relationship between
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the sender and the receiver, the communication channel,, the message, the

feedback resulting from communication, and the influence and irnpact

between the communicating individuals and the external environment.

L-lo-o .":ll I:-^,,^- +l^^ '-na* l,-^^*^-+ ^1.^--^+^*i^+i^^ ^frlLr\,! lry\- wrlr ulùLuùJ trlu lrruJr rlrrPLrltollt lll4l(1\-tullSl,lLS \Jl

communication.

4-l- Characteristics of communicafion :

-ftre characteristics cf cammunication arc:

-Continuity Feature:

Communication is feature of continuity;

ô^ffifrrrfli^^ti^* r{^o- ^^*\/UT I TIIILU"ITV4LI\JI I LI\JUù U\JL a:rd end. It changes and

flows as a person expands th others because human

comrnunication needs are not le. Continuify is manifested

i* Soo.ll^^ nl, n,. i+^*i-^ +^ ^l^-^ç,,^ ç^^^t:^-^ ^^.tr +L^i- -^^"1+-l!l lt-LLl\-,clL§ L'l ILJP\JIlJlv Itt\Jtllttjl lltu< tL' \.ruJ\-l !1, tL(lLtl\JtlJ (lll\r tllLll llÿ5Llrt.).

as a person asks questions and.expects.answers.from.others.

For example, continuity in communication is rcalized formally in

^.^fo..i^-.1 ^f{T^i.l ^^-*r,-i^-f i^- f- fho Â.r--,-i^ --.1 i^fo-^^--anta{
}JI\JLç'JJr\J.ltCr.t \-rlIltÿICll U\JIlIltrLlltlUClLL\.rLI. LIl tlIL L,lj/IrCrrlrIL ÉllIll llll.l-llv\JlIlIL!ÿtçLt

world of contemporary business, negotiation as a method of

communication continuity is an indispensable process gorrerning

-40-
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interactions among various stakeholders. Business negotiations are

complex and multifaceted, involving the exchange of ideas, information,

and viewpoints among parties with different interests. Success in

business negotiations is pivotal for continuity in dealings and

commlinication, not only to reach agreements but also t* build and

sustain relationships, create new job opportunities, and enhance

mT rtually beneficial soluticns.

This is considered one aspect of negotiations in various proÇesses that

often do not receive sufficient appreciatioir but deepiy influence tirose

negctiatiûns, represented bir the r'+le af cûmn:unicatian means.

And what the communication process achieves, effective and sustainable:

commllnication is the essence of successful negotiations in an eta

chai'actei'ized by digital ti:ansfbrmation and rapid!y, ci,olving

communication technologies. The choice of communication media has a,

significant impact on the direction and outcomes of every business

negotiation, and therefore it is essential to understand the ccmplex

relationship between comml]nication media and the effectiveness of

business. negotiati ons.
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The goal is to ensure how the choice of the most appropriate:

communication media affects the effectiveness and sustainability of

communication in the context of negotiations as the basis of the

^^ffi,-rrni^^+l ^'.ULri i i iiiuii iUatiUil.pfOCeSS.

The characteristic of sharing and participation in meaning:

Communication is an actitity lyifh meaning and purpose; it is a creatir,'e

act initiated by humans uvl:o seek to disting..rish and organize stimuli sc

that they can direct themselves in their environment and satisÿ their

changing.needs.

The meaning of participation -L+. frtr^ tl^l^^or ^hô i. fL-
e<rrLJ r vYL, [!rr!rËJ, \_rrrL r5 trrL

result we seek to achieve, discipliae that seeks to

achieve that result. If experiencing sensation at

the same time, and w'hat the that happens within the group.§

When participation in meaning occurs, energy is released, where the

group's identity is fbrmed around the meaning created and shared during

+ho ^^-rmrrrinqli^- ^*^^occ ôh,tiiÇ ÇuiittiiliiiiÇêrru,* 1,r,L.vùo .",..iJ determining f]o* that is achieved. It mair

seem like merely a result of effective communication-transmitting a

message about something the target audience cares abouf in a forun they

-48-
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understand-but çomûlunication is more than just the transmission of'

information, and since problems.

The target is in a form that he understands, but communication is more

tl"^^ i.,-+ ^^ri'o'i.-- i-f^*"^*i^- A - ^--^-l-^ti^,-^l .^^io+^l ^^À ^l^l-^lttl(rrr JtJùt r-\Jrr vurYltlx lrll\rllllcrrr\rll. 
^) 

wtËatttLarl\rlrérl. J\rLlr-rclr. olrLr ËlLrual

problems have become more complex, w'hat we need is not more

audience fargefing, buf more diverse audiences

.rnÂ olro*i-^ ,r-ifior{ ,-o^-i-ac on *trrfalrL"f, 'JllCl.I II.ft, Lirtl r ltyLt ML/(IIII'[ 1È;ù ùL, Lll other. As has

always been the case, bringing people

change the r.r,orld.

the power to

-fh^ ;.lo- ^f .L-.ih.r h1âôhi-- ,.o{'lonfc nr^fo..i^r--l ^^-"-.rrr"l^-finn fhafr rr!, r\!Lcr. rJ! .-\!rérr rtlé rIILall!rt!é !LÀ!LL-,tJ P!L,lLlJ!rJrl.ll L[JIltr!tr-l!!!L(lttulI ilt.l!,

addresses an audience of professional practitioners and offers

suggestions to improve communication in profèssional contexts. The

orrfl^n* -Fo*, lrf^L^- ^-l ^fLo-. Joff-o ^^anffirrlai^^1i^- ^ô 
lt.L^*i-^auLlrul r\-rrJ lvll-rricrfl 4rrLi rrLlrt l§ Lt--rluç uL,rlurrLit-tru.tLtLril 6ib Drr4IrrjB

meaning through information, ideas, and feelings." The influential

Spanish sociologist and media theorist À{anuel Castells uses a similar

.lofi^i*in* i- hio l-^^L ll-Fho D^.rro- nÇ (-n^^rr-i^ofi^- rl .rrho-o ho.lofi-ooLrvrrrrlLrLrr-l ttt lrt,J t-r\JL.rr\ l.rrç I \lvviÿt \_., I \-LrlrtlllLlllrLclLtLrll. vvrtLtL r.!L Lr\-lrlttv!)

cofilmunication as "sharing meaning through the exchange of

inforrnation."
-49-
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As Castells and Mohan pointed out,, communication as sharing meaning

makes it clear that this "shared meaning" can take many forms and serve

many purposes. Meaning can be shared through a particular language or

+L-^' '^L ."!.^* .,^., ^[.^^na ]n ^* L^'. I^^^-^+^ +l^^ -^^^^ ^'.^'.^,{tllr\rL[ËIl wIraL JYuLr LrlrJ\JùL rrj vvLor ur ll\rw )uLr LrLL\JlclrL LllL )PctLr- ctl\JLIIlrr

you. In other words, you can share meaning through culturally

constructed signs, symbols, gestures, and actions.

Â*,4 'Tl}rn nLo-o^*^-iofl^ ^f ^^-.r-oi.r^-^o..---- r rrL Lrl.rr 4L[Lr rJt.rL t l Psr ]{.tslÿLllLJJr

Communication exists everyplace and at every moment. Humans Llse a

symbolic communication slrstem; fhey speak in r.erbal, spoken, $.riffen.

and inscribed symbols. They alsa use a si/stem of non-l'erbal signals. This

means that humans are exposed to communication at every moment and in

the spaces of their inferactions r,r,.ith others, lr.,hether in places of study or

.,,^*1. 'fL^ ^*:,,^l ,.{r,,,:I^^^-^^l ^^.**,,^i^^+l^*- l^^-,1 :^-,^+^-l +-^ll+l^^^lwLrlr\. r rrl- <rlrlv(Lr Lill wrLlLlP!Lau L\-rr!illlLt.rlrLCltrullJ rrcl5 \rrùruPrLLr rralslrLr\rrlcrt

communication channels, and global interests now loom larger than us, as;

conversations are taking place all over the rvorld, no longer confined by'

-ofi^-ol nr -ofrrr-I L^*.lo-o 'I-Li. l"^o o-ohlo.I i-,{i.ri,{rr-l".fn orlonl o-.{Ir(lLl\-rl!éIl \-,r r!arrtllcll L,1_rILlrÿlù. .l' IllJ lI(lù LLtaIt-rlr-Lt lIl\ll v rLrLlcttù LU crucrPL urrLl

engage with them, and the challenge now lies in the fact that pervasive

50

Department qt Ssçiolosy

Licence in Socioiogv
Caurse: Introduction to Comrnunication



Facultv of §ocial Sciençes and Huma+ities

Lu. rffir,-4Êâi<*â>
4-aPtt +*>- zl-ÿ-it *é

Fepartment of Sociolosy

Licence in Sociologv
Course: Intraductiss to Communication

communication has become chaotic - the extension of communication

media"

It offers competing yet similar functions, as conversations now leap

betivcen platfoi:ms and chamels with unpi'ccedented sinoothncss. For

example, an update on Twitter generates a- text messâge that leads to a r

phone conversation,, which in turn leads to a blog post that points to a

.r,oL.i+o Loi*,t 1-*,-.r,-o.{ ^- ^ -^Lilo Àor,i^o .o.rrlfi-- i- ^.,rle in a feal-vYçr_rùrLv L.rLrrrS t_rrtiwarL/lj trtt rl lti\JrJilL \iLv iLL" iLSLiiiiiigE iii al ô(I

rvorld location. It is chaotic, hyper-connected, ubiquitous, and non-linear.,

\ /ith this change come both risks and rewards. This disruption represents

ôh 
^hh/\rfrr-ift, 

t^ lorrorôftâ ô hôrr, 
^^frr-rr-i^^fl^^ 

,-^-loi o-^["^-*a trnoicr!l LrPPL'l tLltlltJ L(J lvv\-lcisL Cl irf ,1 L-iliIl!!f ijiiiLrlLl\-,It iIi\JLiÇi. E^Lliciilt<U Vcfôt

amounts of information, and possess analytical power in the hands of the :

average porso§-lr,rithout even needing to understand the content of the

ræêcc^ftô ^r l^^r', i* -^*o^-l . 
^ 

r.{:+:^r.^ll./ r.ôôôô'.^Lo.. ^..À .^o^.i -li-+- ^^^rtlL.))(t5L \rr ll\JvY lr.5P!ucruS. nllLllr!u'lt(lll-vr rLluCIlLllLl) d,il'J )ÿgLÀ4.iiJtJ L(ill

enrich their thinking thru conversations made possible by a flexible

network of rapid collaboration. Instantaneous,, widely spread, and if rn e

.ofo* 1n ttrro oL.qr,>ntoriatio ^T.l;ooaminnl'i,rn rïrâ ^ôh f^1-1. -h..rrf *anhnn-lr-r",!LÀr-I LV L.!lrr Llr(llCllyL\yr !!)LlL rJl Lll,Jùç-tlll-!IClLl\-rIIq VVL L6lIt LCIII\ CtLrt-rLlt- Lçl-ItrfLrf \JËJ

becarise " , All f*rn:s ûr ffiediâ of ecrr:gnu*icaticln exter:d th* p*r.r,er *J *ur:

s*ilses. AIl the ü*rufinuricati*rt t}:at x,e give *!" rüce;1ie rnusT pllss thr*ugh
- 51-
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*ear fi1,* §*tl$*$, *sp*cialâv â§:*s*, r:f sËght *:ad Fr**rimg" Tfur-* is ërx* *v-L'JrE

w'h*s: r'ç,r: àEs* *â:nrx* pà*c* lsf f**,&Trq}.8*§_v t* el* **àÈi **TsE;slc§$âÉt*âi*:*" "4 pcabâi*

address system *xî*ncls tfor rarig* *f the hurll*t:r v*i**" -& tap* rec*rding

exT*nds orir ability t* cûr*i?l**icate ûyer distailces, ür €\rfirï t}:r*ugh tim*.

It can be can"ied fi'*m place ta place and cal be kept fcr many y*ar§"

C*mputers ârfi i*t*r*s{isig Lreea*se t}:*y are i:uryran F*&igr§

such as that of uremûry. A camputer it llas been

'ts}*S'an* can d<> the sarue jtlh *r,er and

4-5-The characteristic of predictability

Communication is not a randomprocess; it is a predicfable matter s,hen it

n^,.^c fn oo-.1 i - - ,-êcc o ùêc lr^,- o "^^^i fi^ cnr rrnêU\rrtl\,1) f,u ,)\r'lrulrlÉ rrrr-JllclÉ\-J llLrlll U ùP\r'Lrrr\, J\rLll\-\..

"Where 
human behaviors in daily lit-e can be tracked thru their traditional :

communications or electronic device communications, rarhere emails, text

.-ôccôryôô --.1 *^L-ilo ^L^^o ^-ll. ^-- l-.o rroorl fn rrorif, tho ^.o.li^t-Lilitt,rrr\--\J(rÉL-\à (trr\t rrrrJLrrru yrrt,!rrÿ uÉlllJ tv(!tt L'-L LTJLLI tL, vLr r!J rrrL HrLLrrrvacrL/rrrrJ

of communication pafiner patterns, as these three are the most.

representative and common behaviors in daily cofilmunications. This

ra4-la^*- +L.^+ ^tl +L-^^ *^+1.^.{^ L^',^ ^ ^l^^- ^.-^Ài^+^l-.iIi+-, i- fl-ra nn*îa*. ^flLllLUL) t!l<Èt (rll !tlIt--L !llLtl!rr.'U.} llCtVL Cl llUdll Pl.'ÿLfiLtclUtllL_Y ili tlIL PCrttulllù \Jt

25- Richard Dimbteby -Graeme Burton,Opcit,P5.
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connected partners. Furtherrnore, the sequence of text messâgc users has

the highest predictability among the three. We also reveal that individuals

with fewer Çommunication partners have a higher predictability, and here

-.,^ i--,^^+i -^+^wL ruvuùtrËcltL.

At the core of the predictability in commtlnieation between individuals lies

trvo aspects: one is the intrinsic pattern in the sequence of connected

i-li.ri.lrroto r*oo-i-.- tleot ^o^^lo nrofar fn ^^,-rtrrnin,rfo..,ith,r fitoliii.iLiii iLiijdlSr iiiÇaii!!-i!É ti!(Ii ÿiJi-iltli- ÿ!1-.lr-i tLi L.i-,irllrrL-llIlL(lLrÿ Ytttll Lt lll\ULI

partner after anotter tîxed partner, and the other is the impulse, which is

communicating rvith the sarne partner several times in succession. The

h;^L ir-^rrl.o i* fLa naffa* ^{-chnrf rmôccôftâ ^^rhffirr-inotian i. 
^-o.-tf 

thi.'iiiEit iiiiPUiSÇ lf ! tiiÜ ircitaÜi ii \ri J!i\Ji a !t!trJJ(i<L LLrlt!!ittJt!.lL4tl\rll l'} 1r!!L rJÀ [!!L

main reasons for its high predictability, v;hile the intrinsie pattern in the

sequence of email partners is the main reason frcr its predictabiliry.. The

^.^.li^+^f.ili+., ln tlra ôô^rrâh^ô ^Ê ^oll.'l^- ^l^n-a .^ot! nort4^rc ô^moo f.^-*
PiUUiUtLlUilit-y iii tiiU SULiUtriiUf, Ui Lr--iiijiAi PiltrIltr Ldli Pdll,llLls LÀrlllLS llultl

both.aspects.

The characteristic of comnlunication is natural and purposeful:

/-^-*rr-i^-fi^- io - ^.^r.oo" ^ho.onlari-oâ L. t tl-o .h'i lit- ' !t-t qÀAroce artrrlL-\JiiiiiiLiiiiLciti-uii i:) cl [iiL,LÇ55 Lii(iiclLiLi iZLLI 'J ] Ll.lL clLrrrit/Y trJ (lLtLlrt-JJ crtl\l

listen or hear. It is a natural activity in our daily lives and is a deliberate,

purposeftil, and conscious activity th.at contributes to people.
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Based on the meaning of communication, whieh is generally defined as the

exchange of ideas, messages, and information between two or more people

thru a medium in a way that allows the sender and receiver to understand

the message in the common sense.

" Mûst Tï!*âffis *l s*filrxu*ieati*r: are int*ntional" Tltaf is t* §ay', sümei)üe

rrcsË*d lh*szr" re'âgh âE:* i*â*s:ËË<:n *f,r*rl:ÉÏriÈEll*aÉieeg R Êr:fr$s*§r"" 'lhis ff**.sld

include svrn unrisual It can be argued that this is intended I* draw

attemti** t* the builCing, î* its fimcti.-:n and t,r: a religi*n .H*n.er,-*r, .it is

ixæp*t-â,:r*Ë t* r***:grie* thnq ræe§l*gËs asr* :"*ærxirtg§ {:*r} æâs* he ut*rd*xçâ${.ql

in s*rce üâsÇs srhr:r* th* *teans *f c*naæumici:ti*n is rco**çtr re*int*nti*na11y:

Fr]Ë rrxiêËrlE:Ê*. eu".*ry daey ær d*sË w*ek ;* ilt**t c-r§ ffi*Ë,§sg*s *fu**.t *iar

*str"i*:*ax:tr*â" -H*igfubr*ern; §T?&_1' ;,"*É lr:îi:c?d t* t*li ecs alti-iril tët*ir **tâe,i*,

x,he* they are using a lawnm*rver. Ëut qlf c{}LirsÇ rl,* dc take â fr:essâge

about u,'hat ths_1, are tlaing and w,here thay are fr*m the sound sf th*

3i.ë:§,xaaÏ;â31.%"rtr* 
?' nn 

- hat is, tbey ær* denu*§æpi§?§ a sÉcxr*S aexa§*rstændlxtg *Ë

the message within the framework of achieving meaningful

communication. If seems )rour message is emp$r Could you pleese provide

27 - Richard Dimbleby -Graeme Burton,Opcit,F5.
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the text you'd like.me.to.translate?

It is thru it that the outlined strategies are achieved, which fall under the

achievement. of. the. set. goals. among. individuals.

À^À l^--o-l ^- +Lo f^^+ +1.^+ '*l^^+i^* ;- ^- i*^^.-+nnf nnr-f ^f l^'l-Itl\l LrCt])L,L-l ull tllU I6ILL LllClt t-\JltlIIll'tlllLCttlLJll l-\ Ctlf ttlrÿL'f t6lfl!, Pdlf !. Lrl lll.,lllléltt

interaction, as it allows for the exchange of information, ideas, and

emotions, ând plays a role in establishing connections, strengthening

ra'l afinnolr'i^o onÂ Ê-^ili+-+i-^ rr-.Io-otonâinn ôm^fl- -o^-lo i+ r-o--ri*otvrcrLlrJrlJrrry.rr ctrrLI lLtrÿLlrt(lr-rtrë tltlrrr-IJt(rlrLlrttë. crlr.l\-rlr5 PL\ryrLr lL lLlrrctlllJ

important to understand the nature of commlrnication in order to

effectively deal with the complexities of human interaction within the

f--*o.rr^.1, ^f -^Lio.rl-^ L.-l^r.^o --.1 -o^^1.i..,t ^^ffi,*^fl ^^., l. ,),o^hô!I6ll!lL.vv{rl !\ rr! é[\,trrvv lrtË Lr+l(trlLL ctllLI lLcll-rtlltë. L\Jlltltrtrrr ë.\Jcl!J clltrLrttH,

various actors, given that communication is a nafural prccess.

Bidirectional, it involves stimuli and response, and it is an irreversible

â,,--*i^ 6f^^ô('. Ii^l,orl fn +l^o nnn*avr i^ ".L:^L;*À;',;J"^l- I'rlarnn*uJrratlrlL Pr\JLU.JJ lrrlr\L(r Lt'J LrlL r-rrlil.L^.r. rlr \.\ lllLlr lrILll v lt.lLlct§ llltLr4Lt-.

whether voluntarily or mandatoritry, as we consider that

"L-ûmfiTlrnicati*n rTliikËs cûiin*§tit:iis Ifi evrrydây expûrirÊce w*f; iind that

ürlniiTllrfii*ation is s*m*fhing l.vhi*:h n:akss Çüruleçtii:i:s. T1:* ecl{?Ër*tiûfis

ârc 1ïiàd* h*Tw**r: $il* persüË1 âi:d ân*th*r? crr hetrçe*n aiqre gr*l"ii] *f p*lrplc

and an**rer"" §ûl?l*titlt*s thc ***:ll:erfir:lt is i*rrnedial*. as lq,.h** çv* t;llk fb**
-55-
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§* fe**" §*axt*€àcales àt às "**âry'mâou Ës El'be* æ*a.eaâis*rs #l>rÆÊffiTsÉëi*.sts q.qui* .

\&/HAIII Ï§ C*MMLI1-{TCÂIIC}}.{? us thrar:gh sir*et p*st*rs. tsnt sti}l a

conas*fi*n is b*ing tn*rle, lr:l*i-iltly thr*ugh r+'hat u.* halo* eal{*d fcrrms *r

mcdia" What florvs thra*gir the ccnnection are tire ideas. beliefs, opinio;rs

and pi*ces r:f inforynatioa Th"at âre the materiai and th* c*ntent of

*ffâttsmt3§ëÉc-"*Ëi*g*- {}axr Ëe,êevisi*n x*Ë §fuxks c:= a.*th e-hs -En+r§d *â Ï*rg* â§:rcægfu

11#1,,rs Fr*gfiârffilt*s. §p***1:: Ii&ks rts with *a*1: *thsr"

But bear in rni*d the fact that being able ta speak tc scmecne

d*esn't §le&.n tfu*t r+,e ea:l geâ âcfi]§s n'haT lvô lva*t tc* -try. Haviæg n:adc

thc cannection, r,ve then }:ave to learur how to use it tc the hest af cur

ability" ?s 
"

From the above and the previously mentioned characteristics, we

conclude that the aforementioned characteristics are interrelated due to

their results and effects on the communicating parties: sender, receiver,

and communication channel. Different individuals communicate with

each other within the framework of continuify and achieving common

28 - Richarci Dimbleby -Graeme Burton,Opcit,P6.
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and diverse goals. Here, the characteristic of comrnunication appears

within the framework of, achieving goals. Additionally, communication

necessitates its continuity among individuals, whether they agree or

disagr"^e, in addition to the characteristic of the spread of the

communicative message and its influence among individuals and society.

5- Lecture 05: Funcfions of Communicafion

Considering the functions of communicaticn r,vhen planning the gaals and

activities of individuals thru thinking about

The reason for coûrmunicati identifu the words that can be

f-r,^L* o-r{ *^Âolol 'I'LoLCrLrËr rL ClIrLr rll\J\llÿLtvll. I. I jU oLnrr4 +Lo Gt-^fj^*- ^{'cr-Lr(rLtL Lrru rLllruLl\rrl§ (Jr

cûfilmunicatian that we these functions individuals

requires c'tarification withuse, and which ones they

o--r-^l^. ^T l-^.', fn lnfam^fo -li{lf^ran+ nn,* i^^+i^* -ll'-^+i^-- l-+^ tl^^L,\6rrrryrLJ ul tlLJvY tu ltttt-Ëratl- LltltLtLtrt \-\JltlllluttlLcttlLrlt lLIlt\-LtuttJ lllt\J tltt-

activities you are already doing and how to model them.

The communication process is multidimensional and spans various fields,

covering political. social, culr.rral. educational. and media domains, and il

gives rise to functions that can be summarized as follows:

5-1-The educational and cognitive function:
-57-
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The transfer of a set of knowledge. information, atd experiences to

individuals represents their awareness, edueation, learning, and the

elevation of their cognitive, scientific, and intellectual ievels, rvhich

^^^l^l^ +L^* +^ i-+^^-^+^ l-+^ -^^;^l ^-.1 '..^*t..i^-^l li]lolllcrurL trrlM t\J ltltLËraL\- lrltL, J\lLl<tl <utLr Pr\JlLJJr\Jrrar lrlL.

Based on the definitions of both concepts, communication is considered

the interaction between two or more living or non-living things and

,-âônô no*finino+i^- T+ io lofi-o.{ -o {.}ra onfi-rit., ^f *.o-ofa,+inclrMa!1!) HCèLl].r:lÿ<rtlt-,11. r! l.L! L-ttÿlllrL,Lt alJ Lrlrv clvL]. V rLJ LJr Lr('lrrJL\lrrrr-LË

information thru the exchange of ideas, messages, or infbnnation via

speech, visuals, signals, writing, or behavior and skiils in the Çontext of

^^haffirr^i^^f l^^ ^. *Lo nr-t nf o-^[-^-^i-^ iÀon. 1l- tho ntho- L^-.{Lr.-rlllttlLtML4L!r.-'!! 4tJ r-ttL.Jlt r-, I L.ÀLtl4llËlllë l\ILGJ. \_,rlr trrL \,rLrrrÿr trcllrLl_r

education generally means the systematic and scheduled transfer of

information. Education, in its broad sense, is considered a form of

l^^*:-^:- ",L:^L l.^^..'l^l^^ -l-:lt^ ^--l L^Li+ô -^ô^l*Ï^ +^ ^ ôr^r,^ ^{lr\-4!lllrlË l!! wlliL!l !\rluwruLrçErÿ, sl\rrrù-. orrLl rlcturtù ùpLLtrlL L\J (l ÉI\JuP Ur

people are passed from one generation to another thru teaching, training,

research, or simply thru selÈeducation. Generally this occurs.

'FL*. ô6r7 av^o-io-^o +L^f L-o o fnmofi.ro i*^onf nn o ^o."^-l..rrotr r.fLl.llLl (!!lji U1\yt-'! lt-!lL(-' r-lldr- tl{r-a 4 lL'lMalllY! flfrPlcrvl \.r.1-l (l P\/TJLTIT O vr(rJ \.,.1

thinking, feeling, or behaving, and summarizing these definitions, the

role of communication skills in education in our culTent context is to
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teach and train individuals on the basic commurlication skills, na-mely

listening, speaking, reading, and u,riting, in order to suecessfully

establish themselves in society and also to expand the scope of their

-ol^ti^^.1^i^- i^ +l^^ '^i+',r urclLrtrrr,)rilIJ) rrr LrlL L\Jlrlrl!ullil.rv.

Cognitive communication skills are the ski1ls we Llse in orir

Çommunication related to the perception of the goals set betureen

i-.li'iâr.ol.. o*À ^^--if irro ^^ffiffirrninotin- .Li ll. i-^lrrlo tho f^ll^rrri--.rlrLll v t\lLl(llJr ct!lL! ur-r5Àl!Lt vL v\JtltlltLttltçcll, lutl JI\IIr-\ l'lrLturJL LllL. I(Jt!\Jvv lllÈ..

Orientatian: It is related to knou,ing things like the date, the name, and

the location of individuals.

À f+anti^-. I+ 
-o^-- 

+1-^ ^l^ili+', +.. *-^^"- ",1+l^^,,+ -ll-+-^^+l^*r-ILLLllLll,Jl!. tL tllL,Élt.lJ Illtÿ (ILrllltJ/ ttj lLrLLlJ vviLllLrLtL L!lJtlclLLttrll.

Perception: that is, recognizing things, as well as using them -

Mernory: Rernembering recent events and reievant inforrnation -

flr"rr.r n izottinn .r rrrl ro.rcnn i na. \I/aoL ^*-o ^ i zofi nn a l oi.i l l " o*.1 li *itor-lr-Jr Éarrrr{,all.llrtr arr!rLI r LétilrrrrrrrË. YY v(l§- \JlScrr!rz-(lLrrJlrcL! !a!\111-r. .trrLl ltllttLL.u

problera-solving and general judgment abilities -

Problem-solving: the ability to manage daily and ûnexpected problems -

fmnrrlci.rif.r. -trr^rahâcc ^Ê l^-r"o anttDnôôa ^-.1 tLo ^l^ilit" t^rrrllJrrlJrvrtJ. a vI(llLlrrvJJ \-'r LJ(rrrËL.r \Jr. lÿ\J.llJLYu\,r.rLLJq clr.rLl rlrL (ll.rlrlLJ t\J

control reactiûns -

Planning ând sequencing: the abilify to accomplish tasks with rnultiple
59
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steps.

Social hehavior: the ability to interact with others and engage with thern

appropriately.

ftmnfinnoi ohili*.,. D o^rrl^fi^- amnfinn" ^-.1 ti"o ^hilit., tn nnnfrnlI-/Il.rt l.It llatl alLrtlli.i. .t\lÿÈ;Llrcl.Lrr!È; Lltlutl\-rl!Lf (llrLt Lll\- ct(JlIllrv LL, LrJltLlL, I

emotional reaction s appropriately.

5-2-The educational function: It consists of transferring heritage from

^hÂ 
Êâfiôrotrnn fn annfLo- Ê.^* ^-o'i-.li.riÀr,.1 fn onrrf hor o^.1 f-^* ^-oLrl!L. é!!!lÿl€lLl\rll r-\J (l!!r-rL.tlL,lq.!lrJtII \Jll\- lllLlML-ltftll ttJ (.lllt tltL!i dllLl llLrtlr \JllU

conlmunity to another, and adapting it to the goals and aspirations of a

new generation that interacts with the culture and heritage of the society.

Q^*o .^o^i^liot. i-Ài^-+o +hat fha ^rrffi^cô ^S ^^**rrr"i^^f l^- l. fn aÀrrnnfa'J\rlrrL,)PLLrclrlJr,J rrrLlrLc!LL rlrâL LllL PLTTPUJL \Jl r,\JrrlrllLrr!rL.Érr,l'Jr! li r(J rÿ\lLrlvcrtL

people, as it is a very conscious process of communication that involves

both teaching and learning with the aim of expanding knowledge and

l*^-^.,i^^.l.ill- Ë^- +l^:- ^,,*^^^ 1..^^"'l^l^^ -1.:ll^ ^.^l ^++l+',,{^^ ^..^llttPr\rYtlIS JI\lllJ. r \Jr l.rlrJ PulP\rJL. r\r!\r!\"1\ÿ\rËLr JI\lrlJ! 4'lll- (trLrtLlLlLù cirl-

developed among people thru communication.

The persuasive function:

This f.rnction helps achieve harmoni; among members of society. Thru

persuasion, each individual fulfills their role toward the community and

its institutions. The function of persuasion in communication aims to
-bu-
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bring about the necessary transformations or changes in the community's

perspectives on a particular event or idea that support the social or

political system, or to reinforce and emphasize existing perspectives and

ideas.

The primary pr{pose of communication is to keep people constantly

informed, and various facts must be presented.

Â-.1 i-^nr-fonf in{'nmoiinn ^l rho *i-h+ +i*o ^-À thrrc ^^ffimrrninoti^6 ffioa/r rrrLI r.!lrPu! tcrrrL rrrlif! rrrÉlL!r.-rr! (rr LltL. I tËrtt l.!t!ILr CltrrJ t!!LlJ Lr.Jtr"!1.!rLltllucrLl\,rlr lLt(l)

be to infonn people of ideas, viewpoints, and suggestions and persuade

them.

Â ^.l .^ n- f^- o*^*^lo ffiôhô^o-. -oorJ nnmnlafo ^-À -^^rrrnta i^fn*^f i^rtr1llLI JL' Lrl!_. lLJl L,^\Cll!lPlL." ll!(l!lcrét-r,) !lLLLl Lu!!lI/!LtL clll1.l rlt-LtJlalLL. !ltlt. llll(lt!u!t

for planning and organizing, *,hich employes need to translate planning

into tangible reality. This falls under the attempt to persuade individuals at

tLo ^^**,'^i+.,1^''^l ^*,{ ^*^l^',^- ^+ +l^^ i--+ir'.+i^^^l l^',^l Do,..,,--i^- ^-,..."J'-,1..*J

be defined as an attempt to influcnce the attitudes, feelings, or beliefs o{'

others.

ntharc .rrho-o hârcrrooi^- ,-^-oictc n*'f.rrr. iffih^r-l .rnt olonc. firct o-ol.r-i-^\JLrlvlJq vYl!vtL F,L.r-\LrclJir._.r!l Lurr!frJLJ L, I I\-,Ltt rlrrPLrrtcrrrL u\LvyJ. ll.LJL. (att{tt)Ltttb

the situation, then preparing the recipient, delivering the message, and

-61 -
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finaiiy prompting action and conveying the message. All these steps rel1'

on effective communication.

5-3-The entertainment function:

Communication contributes to the entertaininent and relief of comrnunity-

members and alleviates the burdens of daily life thru recreational

programs that aim to refresh the spirit and bring joy and happiness to

their lives thru artistic content such as television, theater, anel cinema.

Some classif,i communication flinctions according to the content topics,

such as political communication, educational communication, scientific

^^ffiffirrhi^^4i^* h^rrr. ^^À *o-li^tÿ\JttlltlLlttrLoLt\_r! t, t!L vvD! â!lLl l!t\ÿLll(r.

Forms of entertainment, although they may seem simple to the connected :

audience, are used by

Nfzf;ll;^-. ^f +Lo* Ê^'. ^ l^*^^ ^^.-+ ^S +l^^ .l^', ^^À ^f{'^^+ +l^^ ^',J:^-^^r^rYrrrlrLrrlù \Jr tr!Lt!! lLrr 4, t(l!ËL p(rr L ul tlltÿ LraJ ctttLt (tl lLLt LlrL 4Ll\llt-ltLL ù

feelings, beliefs, and behaviors in various ways, the latter of which are

embodied in the colnmunication process. The goals of research in the field

oi entertainment lie in critical obsen'ation and expiaining the effects of

consuming entertainment media, studying the ways thru which

entertainment can be used as a means of communication and conveying
_ç,)_
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facts thru news, documentaries,, reenactment films, educational seriell

about history, culfures, sciences, and more. Aclditionally, it involr,es

introducing the audience to standards and values and helping to spreart

^^oiti.,^ -^^i^l *o..,r^o. Jr.-i-- +l"o ^^r-*rr*i^^ti^^ hr^^ô-o -l-^ 
^^1^1o.,,'P\rlr,-!\rL J\JLrê! trrLJ-\4xLJ tJurulé Llru LUttitIrLl!!iL6IL!uil PIULç55. lL' clLlltgvr;

these goals, explaining the entefiainment experience itself was the focus

of the activities.

'l n c^rmo onian+ifin rrr^.L. n,rrlinrrlo.l., i- -^- .^o.{o-i^ nnntovfc fho farntr!! u\r-,lr!\J -\L.!L.!!L!!.iL vlLrlt\Jr ycttr-tr-,u!!!lrJ rIr rt\-/t!-crLrlr-rL!tltL. vul'rÈ\.^t-\1 tr[L LL/rllI

"entertainment'r refers to a specific type of content that is commercially"

produced to amuse audiences. {Jsing it in this sense, entertainment is a

^^fâft^n, ^f film nnrrfanf ^-.1 i- +Lo ô^ffiô ^^hf^v+ .'.o^l^ii-+- ^^--lJ^- ltu(IIL6Lrl) ul llltlr LLrrll,LrlL, ÉlltLl tlr ttlL JctML LLrttr-r-.\t, JPLLrcrllSLJ L(Jll,']r(lLl 1L

another classification of communication functions.

-Planning:

f'^**,.-i^^ti^^ i^ ^^*-;À^*^.1 ^^ l*^^-+ôr{+ hr.^^^-- T^- ^l^+^i-i^^ l^+^ ^-Jq-t !!ur!u!!:t-cil. ll..ll IJ LL,ttJ!!uLILLl cll! ttttijL'lt(l:tL pt\-TLLJJ !Lr! \JLrtdtltttttH \rcttcl êllL.t

infcrmation, studying problems, deriving indieators, and forecasting and

predicting. Communication also tàcilitates effective planning, âs

monti^-oj 1--' r'ooÊtz and OtDonnell.rlÀtvltLI\J.t.t r Lr) r'

Effective planning oæurs when all those responsible have aecess tc

complete information fhaf affects planning areas. Thus, cor??l??unication is
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required not only f,or effective planning but aiso to ensure its better

implementation.

Since developing a comprehensir.e communication strategy and ptran is

ïnore effectivc, it requii'es individuals to adhei'c to prû'v'efi principle,;

designed to proactively address key stakeholders and their concenls within

an otganization. It also emphasizes fhe general security guidelines for

i-.li.rir{rralo .o-o*Âi-* ^^--rrni^afinn .-.1 ^^-.,,1f .+i^- .'rilh .f -1.atr"^i.l--..lrflf r Y r\rLl(t!Lf t\-Ç<ctrLItr!ë l-\JIrll'lLL!t!!L,Élè!r-r!r .JllrJ \.t_rrlu\LlltctLt\,rlt v\ lLlt .1L(l.l\rÿ.[Lt,tLJ\-Lr

by joint bodies, and the a coTnmrmication plan to

implement cofilmunicafion ly and efficiently. Try

achieve this, it is impcrtant for communication

and identiSr various ludss cûfirmuricating with

diffbrent groups of stakehoiders in various ways using different channels

and tools. AdditionallS,', e','aluaiing thc success of thcsc rncthods or thcii'

outcomes is an essential part of the planning process that ensures

successflil communication.

f-nm,orr-i-ofi^- ol--^i-^ ra{]antc tLo off^-+. ^f i*Ài.ri.l.r^1. --.1\*.utÀllllLllIlL.(.iLl\Jll Pr(lrrlr!rtË ltÿrr\-L LJ L!.tU !ÿlIt l !J ul lllLrMtJLrcrrJ Ci,f lL,

institutions to establish transparent and continuous relationships between

connected groups. It defines the methocis and means of communication,
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the target audiences, and the attitudes or behaviors that the communication

process should influence.

Organization:

\l/[.o.o ^^!,.rrr.^i^^fi^- li^o. i^ +].o ^*^^-i-n*lnnnl o**rnfrrra ^f ^^^1.Yv rrLlL r-\-[lrrrlLlrrrLClttt u UltLù rl.t trtL rJlscltrlzêtrLrtr4, Jtt uLrLltL trl t<lLIl

institution represent the lifeblood that provides it with the necessary blooii

and facilitates the exchange of information among the elements of the.'

^r.rôniryqtinn i- Ii-1.+ ^.l] tLo ,-rrlti^li^it., ^^.1 .1i.,-*.if., ^f frrnntinno rrrithi,\ttbLLtttz-LlLl\JIl ll.I l"tËIll. \, I LrlL, !rlLl!r-tP!!L!r-Jv altlrJ L!l t'r-tJ!r-Jv r-'! -LLll!L'tI\Jtl.) vv!L.tlllr

the institution.

Additionally, in an orgattization where many employes'work at different

lorr^1.. ^^-f-fi^t. ^*i.-a r{rra fn ^hô /\ts râ,r..^nc LJ^trro*o- trritl" hr^hôÉ.ILVr-lù. LLrl!ltrL.!,J ulrJL \luL L\J \JriL Lil rlrtiiL rLd-'il.rll5. ll(rvyLvLi. lviLrr pit l-rLi

coûlmunic:ation, conflicts are reduced by fostering understanding and

communication, w,hich helps fhem knoll, the perspective-c, problems, ând

ideas of others.

One of the specialists stated that most business disputes, for example , are

not fundamental but rafher caused b), misunderstandings and ignorance of

fho fonfo D.^^.-. ^^rtrarrhi^^fi^- lralrrroan tLo ^^-^o*oÂ ^--fio. -oârr^o..t!r\/ l.(lL!-\, I lL,lJLr u\JIIllllLltttL,ÉlLlr-rlI r.Jlÿr-vr LL-t-l L!IL L.\_r!ILL.!.!tlLr P(lILt\-.-\ ILLtLltvl-rr

fiiction points and minimizes the disputes that inevitably arise.

Specialists in particular and individuals in general strit e to achieve what
-65_
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is known as industrial peace, u'hich ref-lects the need for effective

communication that creates a better relationship betr,veen management and

workers. Workers convey their problems, suggestions, and expectations to

+Lo ^F^^ttl-^+i^^-l l-^,1^* ,,,1^:l^ -L^,-^ +l^^l- ^^l;^;^- ---lLrrL \rrSclrrrzcu.lLrtl<tt rL4LrL!, wlrllL rtI<lrlcrL<Lt J -\uctlL ttl\-ll ÿtJtruriÿs allLl

programs with subordinates and explain the impofiance of organizational

communication. The latter leads to improved work relationships, as

^*^o-i -otinn i-rr^lrroo lalanotinrr orrthn-.itr. oooi--i-,- rôo^^ncil^ilit,\-rrÉcrrrrz-(r1.tr\Jrl lrlvLrrYL.J LrvrL.é6tLrlré u.LlLlrLrlrrJu- crJJrSrrt!lË rvlayLrrlJrL, llrtJvc

decentralization, and establishing relationships among members, which

cannot be achieved in the absence of communication. According to Dale

W^.Io. ^^*ffitrh l^^ti^- i.r ttLlvt, L\Jtll!tlLrtllLclt l\Jll lJ

The essence of the organization process, and thus communication is

considered important f,cr efïective organizafion because fhe success or'

4.^i l"..o ^f rl..^ l-^+l^^ ,{^^^-L. ^- i+rcrlrLtru lJr LrrL ril H.4rrrz4Lr\Jll uLl_r\-ll\lJ \_,ll lt.

-Guidance: 

I

Cuidance reflects the motivation of employes' behavior to achieve the

avnanl oÀ nnA ^n*l.oÂ ^^^lo nnÀ il -, lcn frâôhc nnnf imrr^rr.l., Ài*ontinrr fLo,-lÿ-\Hltÿt\,Lr Clltl.l ltlcll-t\Lu é\rÉrtùr cllttll lL cll-\Lr ltILctlt-\ uLrlrLlIlLt\JLl-\rJ LrIiLLt!rrË [ll\ÿllr

on how to enable them to do so. Guidance skills are considered

management skills that represent one of the characteristics of an

-65-
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outstanding manager.

The main assumption cf the guiclance model is that the exchange of
informafion and integration, being aucial for effectil.e social interactions,

necessitates guidance âinong individuals. Thrs is because it increases th*:

likelihood of understanding the commllnication process and its purpose. It
also seeks to solve problems and find com mongrouncl by sllela{ng people

to fcnnulate their ccntributions',,",hile being aware cf -,r,.,hat the interrocutor

knows and does nct know. According to Krauss and Fussell, this strong

Iink befu'een infounation sharing and integrafion on one 6and an<J the

quality of outcames ûn the other means that interactions do nct necessarilS.

depend on the presence or absence of any communication channels or

social cues, buf rafher on the exfenf fo u,,hich people share infonna#on and

guide each other, and whethei.they can.

trffèctively integrating relevant information, as the sharing and integration

of information are two powerftil and essential elements in guiding

individuals.

Communication between individuals is significantly influenced by the

attitude thar people hold touard their negofiafion parfners or group
-67-
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discussion partners in the interconnected communication and decision-

making process, as well as in social contexts in general, where some

negotiators adopt a collaborative approach while others adopt a less

collaboi'ati','c approach, and still others are unceiiaiir about r,vhich approach

to take.

which they should follow due to their limited knowledge of their

counteiparts, and cooperative loo.lo i-tii.,iÀ',o1. f^llÿclt.tJ ttrLtl v tLtL.tcllJ LL_, actively seek

information that benefits âs others, share it, and

integrate it into reality. C is §lpically manifested in

'.rrâr^11., Lo-o{î^i^l Lo[-^.rirI I LTLLI4I rJ Lr\lrrvllLrr(I-r L,\IIICL V I priorities that allorv

or sharing uniquenegotiators to make trade-offs 1n

experiences. and. in fonnation. in. group. discussions.

! lcrtotttr i- l^ol.^*,i^.- Lo^otT^l^l +^ ]ra+l^ n^n-fiao ..r,^L ^- -l^^*:^^ ^-i^*l+io.,\-/ùLj<lrlJ llr Lrrvrl4vlr.rls u\-rlErrLl6lr tu uuLÂi pdlLtuSi §uutri a1b siidttiig ÿituitLiütr

that al1ow negotiators to make trade-offs in negotiations or sharing unique

experiences and information in group discussions.

6- Lecturc S6 - The Objectives, Requircrnents, and Skilts of

Communication:
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The act of communication seeks to achieve a prima§/ goal, r.r,-hich is the

process of influencing the recipient or the sender so that they share the

experience with the sender. This int-luence is retlected in their thoughts or

^++i+..1^^ +l^-, -srLrilu.'iub, i.rriLr rnodifying or changing them.

Communication is an activity We experience cornmunieation as an actirrity.

It is something that we do, something that w'e make, and something that

.rra .rrnrl- 
^- 

.r.1-o* .rro -o^ol. ro )+ Ç-n nthoro T- +1r ic cêflcâ ^^ffiffi!rfriro*)nr,VYW YVL,a-t\ ull yvl"'tL,Il VYU -}\;1;\:-[V\r -tL,Ll\Jlll \JLLIUlJ. IL1 r-l,tlit J\.llüLi U\JL!lLllLIIll\.(lLltrll

is not just about speech, but about speaking and listening; not just about

photography, but about photographing and vieu,ing photographs. When we

ora fotlri-,t f n cnmazrna rrrâ ô *a nnl i.rolr, ôhft,r^oJ l- 
-^lri-^ 

-or-.o ^T ttrl"-lclru L4!§lrrË rL, JL,r!l\ÿ\rrlL, IyL crrL crLrrvLl) LllËcr5LLr rll rllalNllrË JLTIJL \,r! vvlr(lr

the other person is saying, as much as talking ourselves. Fcr the same

reason, it isn't true to say that watching television is passive. On the

cûntrary just as a group of people have been actively engaged in puttlng a

programme together, so we are actirrel)r engaged in making sense of the

progrffnme. ?':q 
.

The primary goal of communication is to convey messages, Çonsideringl

that communication is the transfer of knowledge to someone else and alsc

2s- Richard Dimbleby -Graeme Burton ,Opcit,P6
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the expression of individuals' thoughts and feeiings. Individuais

cornmunicate with each other to understand what is being exchanged, and

they do this, for example, w,hen listening.

-r-L^ i-r{;r,:Àr,^l +^ ô^,-ô^hô an *Lnt t[.o., ^^- ,,^Àaro+^nrl '.,lrn+ i. .L^r.oJ r",i+['I llL lltLttvtlrltcll tLJ )(JttlLulil- Ju tltclt tllu\ Lclll ullLlLlJt6rtILr !ryItctt l5 5lt<llLLl wil,ll,

them, and another goal of communication can be considered as using

communication as a means to discuss problems thru the exchange of ideas

fn o^t.ro l1"o* /lo-o*oll., ^^trmrrninofinn ^.^..iÂo. oh 
^hn^r+rrnift, 

]]^.r\J i]\Jrv\. r.rrLrll. \,JvrrLrrJrrJà Ll-,lrl!!lLrllrv(lLr\Jrr }JrLr\ r\-lLJ ctrr \ryy\rtLLrlrrLJ r\Jr

different people to work collaboratively toward a conlmon gûal in the

educational setting, and perhaps commun ication is the only fhing that

o-L-^^o. Io^*:-* ^^,'1 "-Io*-4^-I:^^ ^T.,'l-io^t.Lr r r!(rr rLL.J lLcrl r l l l r5 ur rLl Llr rLlLl JLcri lL-lll lË u l Ju L.rJ LL rJ.

The different subjects that are taught and in friendly relationships, it

deepens the relationship and understanding. Communicafion is w,hat

l^-:^^- +1^^ +-',^ ^^-+l^^ +^^^+l^^- ^-,{ *^1,^- l+ -+-^-^^* ^- r,oll ^. *^l.l-.ul!ll5s LlrL twL' PcrltrLJ rL,xLLlrLr <[rlr: rrl(rr\L5 lr ]LlLulSLlr ct] l1 Ltr (l.5 rll(ll\lrlÈ'

the relationship more enjoyable. Above all, the goal of communication is

for people to understand each other and thus work together as one team.

\l/o orr-*o.i-o fho m^of irxnn.fonf nkionfi.r^o .olaforl fn ftr-o .--r{o. +hoYY L itLltlrlltaMz-\- LttL ltl\_'Jt rr.llF,L,r.t(llrL r_,r_r-l LLr_t vLJ !L.l(lr_LLt LU r_IIr- J\,ttLrvrr L!.lv

receiver, and the message as follows :

6-l For the sender:
-70-
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- Informing and conveying infonuation and ideas w'ith the aim of gathering

information and being aware of the events taking place between

individuals.

-Praviding individuals rvith the skilis and inf*rnaticn that enable them t*

perform their flinctions in the best possible r,r,ay

- By entertaining individuals with content that relieves their spirits and the

^rÂcorrrâ. ^S .{-";l', l:f^
I-'r\,JJLlrLJ ui Li(trrj rrt'4.

- It aims to persuade, ehange thinking, and rvin over indivir1uals' attitudes,

We also find a set of specif-rc goals for the sender represented in the

.Ê^1t ^.,,i - ^.lrJrllJ w lrrË.

- Defining goals that represent what the audiense u,ants,

- Achieving motives relateel to what tho sender wants for themselves.

cütlununicatixg is sorttetiring that we leam to dr-:. ln faci, =oÂ.* nL.:â *nly lcarx

how to communicate, but we also use communication to learn how tc

communisate. This is what is happening in sehoois and colleges at the

moment. It is 'çirhat is happening as you read this bcck - .we hcpe. Our

earliest experiences as babies include others talking and gesturing to us.

Pepartment of §ocl
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.We 
learn how to do the same thing, by practice and trial and effor. There,

are some people who believe that we are born r,vith some basic skills which

help us learn how, to talk and to understand *,haf w,e see. Ner,.erfheless,

inost of oui'coiïuriunication skills nlust be learnt. An English baby, bom in

this country but brought up in Japan, will be Japanese, except in

appearance. That is to say, that person wiil iearn to communicate in the

'ù'ays that a Japanese person does. So, abilities such as talking or r,'rriting

are not natural. They are taught us by parents, friends and school. And, as

grow,ing creatures, Ere \l/anf to learrr at leasf some of these cotnmunicafion

skills because \,ve can s.-^e thât they- are usef;;I, to erplain to others what rve

want. .:it *

- The sender works on adhering to the organization's policy to a certain

extent.

: The sender uses verbal ci non-verbal language to employ the placement

of meanings in linguistic forms that carry the intended connotations.

- The sender strir,æs for their language to be understood b1, the audience.

30 - Richard Dimbleby -Graeme Burton ,Opcit , P 6.
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meaning that the meanings of the symbols are the same for both the sender

and the audience at the sâr:rlÊ time where it is. Categ*ries *f,**rlr*tnllicati**

.We can divide our f,xpsriences of com*runicating into fcrur catego.ri*s.

These categcrte§ etrc k:*s*Ty has*d ** îhe nui:rbei-s *ip*cpl* i*:,*Ïved u,a,'itl:

th* a*t r.lf r,*,n:rxra*'i*æti**. ,like the T*i:*s 'f*rtn'ai:il ':æ*dia'§**re f*rms *a-

media l.rel*ng l:1t:r€ t* erne *af*g*rry tl:rarr an*ther " thaugla â1:*r* is n*

absoTute n-ll*" 3l "

6-2 -For the filture:

- It aims to understand

- It aims to learu nerv

t.

- Obtaining information in

with society

decisions that enable it to interact

-Eo^lihG ^hi^.^o-* ^-.l a^+o,-t^i.-manf- r LrÿrrllB Ltr-l \rylrrLtlü allu uittEi LciliiItlüIlt.

A common goal between the sender and the receiver is highlighted as

fbilows:

Thp rrnlle ,rf .'r',r-t"rrerrninati^^ f^* affa^+i.râ ^^ffilmrrninoti,^^ i- tl"o Lrr.i-o..I I!rÿ 5\rcr!J Lrr L\-'lliIIILtiriLritlUii i\Jt ÇiiçLf t VÇ LUiiif iiLlf liLdtlUtf !if iif Ç UUSi!iç5i,

31 - Richard Dimbleby -Graeme Burton,tpcit , P 7
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field, for example, to succeed any company there must be effective

communication, as communication enables people to talk about ideas and

interact with each other about challenges and work together to achieve

their goals, i.e., clear cûmmunication, which simply'means that words have

utmost importance in any communication as well a§ " firoup

,rcr.r:tsæLts:é*sfi*st is ,:*g:E:?3ffiei{".*ti*..1? r+.i{hie gg.}Lâps ,-:f p*r*pl* *srd fuy gr**ps

afpe*pÏe t* *th*rs.h this *âs* it is **nl,enie*t ti: inak* twq: na*.r* q§iv-isi*ns:

srnail grüups *nd Tatge $"ürTps. S;:rall gïrlllps LreI:a-r,* di{frre*ttry fr"*m p*irs.

tse:t tÊ:*y sri§É ilt§*ra*§ fb*e, r* §la*c- ê?{jqf â§ C{}E{h.ËL'?iË{ ilT§{}F{? sr:i*Tê

grûilp; s* is a grütiË *f friends *nt f,*r ar: ev*ni*g tr:gethcr', ür & cümmittee

m*,*âir*g æ{ çvq}di. L*rg* Ë§*rBFË b*êr;:tr. r:Êiff,'*rcsr{âç **rm **a*É§ gx*nps, **l

*xa}.-1. h***a:ss Ëkry,';er* higg'*:-" b*â he,**r:s"* tfu*y ar* * *sT. T:rccngfur tc:g* k*r

or tfimÊ together f*r pr"lq:oses that arc raTtrr*r: different &am those <:f sn:all

E3:lrrips. f;x*mp1e§ $Ï;iy i*ctrr-rds *qr ar"rdi*mc* at * c*rae*rt *nd s*m* kinel *f
bæsir:*ss irt:gsr:iræâË+->æ $r *#*tËf#sly 'B,iksr* iæ**sr:idrt*âs lgen:d tq-* k,**aru }:*ra,

to "formulate ideas and instructions so that everyone can understand

them," good coffimunication flow helps avoid mistakes and confusion by

ensuring that everyone knoi,,",s what they are supposed to do, provided
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clarity that rnakes saving time and simpliÿing tasks possible. Therefore"

the language should be simple, with detailed explanations prcvided

rvhenever the opporfunity arises to work during the task.

6-2-Messâge Obj ectives :

J" Glover explained in his book on "Fundamentals of Senior Management"

the following objectives of communication rn'ithin the organization:

- Keeping empioyees infonned about the ccffipani''s progress and its

development programs.

- Providing ernployees rvith the necessary orders and instructions

regarciing their^ r-ights. duties. anci responsibil:ties.

- Seeking information from employees that may assist management in

decision-making.

- Exprcssing thc managcïncnt's intci-csis to its cmplol-ccs.

- Reducing employee turnover rate.

- Motivating employees towards their job and creating interest in the

^^ffinôh!rio 
rtr^-l,L\JlrrPéiirJ J Yltr! l\_

- Lrstilling in employees the desire to rvork and benefit fi"om their"
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association with the company.

- Instilling personal dignity in each emplovee and pride in being a member

of the company.

E-nar-+c ^1.^ l^.i ^l^li^l^+ ^+[.o* ^t.i^^+i,,o- ^{] +l'^ +)-ll^.,,^'r-,\PLr rit 4lJ\J rrlSrrllÇY,Àt( \JtllLl \-ruJLLrr v\-) \-, I rtlL rrluD,)4,ç<L clù t\rll\Jwù,

Sharing inforrnation, as communication means sharing information with

others, and this fact includes ideas or instructions. An example of

n^mffirrninofinn i....rho- {a-^Lo-. ^^ha/âa/ i-l^*aiinn t^ Àoli.ro- looo^nc fnrJrJ!rLlllLtllt\./.tr-!r-,!l !-\ vv!l\-rl IL/(lL!tUIa, \;LJItVIJ !lt!.Lrl!!lÉ.tr-!L,!l Lt-, LIL.!! VL! lL...!J\J!!n tLJ

their students, for example, where we can comnunicate to learn â11d,

understan<i everÿhing happening in the world. Specifically, the most

imnnr-tant +hi-^ i- t^ ^^ffiffirr-i^^f^ i- ^ rr,^., +Lof i.,,,-.lo*.i^--l^l^lo in fLa!ltrP\Jr LCallt Lltl!tË l) L\J r-rJltl!llLllllLC!LL tll (,l !ryÉrJ '-llclL IJ LlllLtLl ttclll\l(tLJll" t(, LltL

recipient. Sharing information helps individuals. Making better'

decisions.

Cominunicaiion as thc transmitted message alsû wûrks on expressing

emotions. We share our happiness, sadness, and enthusiasm with others,

and through expressing emotions, we enable others to understand what we

fool 'l-hio in frrm cfran-lLo-..o1 ^ti^-.1^i^o.',i+L f*io-Â. ^-Â l,'*it., Ë,'-ILlv.I . .L lt.l-\! ll.r LLtrrI!. iltrWrr6t.tlL,r!ù lUlcrtlWriùIrrP-1 vv ll.ll II l\.ll\J-\ (lll\l reltrlrl y. I Lrr

example, saying to a friend "I am huppy for you" strengthens friendship.

Sharing emotions also becomes a basis for mufual support and activating
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Building relationships Communication aims to build personal

relationships. Through conversation, we can Iearn more about others, and

+l^o l^^^,J ^Ê ^^**,,-;^^+i^- .; - +[.^ li^1, l^^+*,,^^^ f*:^-,-l- -:l-l;-^- ^r.trlL ul.tltt \rt Lt-,llIIllulltLcltIt_,lt lJ LrtL ltÀtI\ L_rLtwl-Llr ll tLrrLtD. 5tuÀtttc<], \rl

classmates. Since cornmunication involves self-expression, it also involr.es

listening to others and understanding them. Through communication"

rololin-ohi^o ôrô i."iit *-1ri-^ ^o^^1o {]ool imnn#onf ^-.l nn-oirL/!clL!Lr!!-\r!!lJ.) c!tL, Lrr-lt!',r r!ra!!\rtrÉ y\itJyrtÿ lur_.l-rl},rJr LélrtL É!!tL! ._-.lrLL

for.

To persuade others.

(-n**rr^i^^4i^* i. nnr-Ê ^f ^^-.,'^.I:-^.r+[ra-c 1l/^ ^*]o- fnr *n ^L^r"^o\-rJ!!n!lLlr!!\,crLrrrr! lù Pcrll L'l PLrlLtcrLJllrS \,,l,llL1J, Yvu Ultult ttJ t\., Lrrcrr!ËL

someone's point of view or get that personrs approval. For example, you

can persuade a {}iend to play that game you both enjoy playing. Persuasion

ôh^^rrÉôft^ô nn^^oe^*l^,. ^^,{ L^l^- -^^1.^,,,:-^ l^^:-:^-- I+ i- ^{E^^+1.,.uliL\rulcrËL-\ L\JIJPlÿl (ttt\rlr cttl\J rr-LtFJ trl(ri\L r,\rlr/ LILL!illrjliii, !r. lD LrrLLrI \'\

persuasion if done respectfully Problem solving It is important to note that

comrnunication provides the best answer in the important part of probiern

o^l.ri-^ --Â o-^l---^i-- i.lo^- l-\i.^r..oi-- tl"o ^*rrl.rlo* ffi.ra, lo.rÀ +r- i+.J\JMtlÈ. illILr U^\,lICrrlL<lf fE; lLl\/,Jô. 1-rlôt/Ltù§I115 trlL- i-r! Ut-'!-Lr.!,r !l tétJv lL(!'LJ Lr-r ! ti

solution. For example, two fiiends may argue; talking about the problem

can lead to a beffer understanding between thera, and thus people can
a1- tl -
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coordinate their efforts throu-eh open discussions.

6-3-General objectives:

Accordingly, the general objectives of communication can be summaized

ôo.
(,l!).

The main goal of the communication process is to bring about change

between individuals and the environment or r+'orkplace, because The

canriorlc ,rnol ic tn i-{1,,o-^o\)LIILÈLA u\ é\JCtt Iur ar_' t!!.! riJL!iL\,

future so that the

Communication also focuses

in the predeterminec

its purpose

represented by the social

interaction between the sender in terms af involvement in

the idea, opinion, or action.

It also aims to create an impact within these interactions between the two

narfioc ^T ^^**rr*i^^ti^'. ",1^o.-o +l^i. .i rrnnnt l^-1. t^ ^^ci+i..o ^l^^*^o- i-
PdrlrlLJ ur uulllrirurlrL4tl\Jrr. wlrÇttr tilt5 ilirpaut tucrus tu PUDItivÇ uliatiBÇs lil

individuals' behavior. Therefore, the process of education and learning is a

process of communication and exchange of information between the

incfnrnfnr o^.{ ttr o lo^*o-. fh*^r,-h lLo ,..o ^{iiistiLtLt\ri iiiiLi tiiÇ içéliiitri5 i.iitrrLrÉrr rr!L ,r"r .-,rt \\'OfdS. dfafi'ingS, mOdelS,

devices, and machines. Materials and so on.

It can be noted that among the general objectives of the communication
-78-
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process are:

6-4- Ilirective objective:

It consists of identifying new directions or modiÿing and establishing

ovictinft ^r âooiroÀ ^l.l Àirantinnct/^!-rllll6 Lrl \J\lürtvtl Lrltl \lllL/\.IrLrItJ,

6-5- Educational objective:

This objective is achieved urhen communication is directed to'wards raising

f ho ^.rr-.ânâôc ^il -o^i^ianfc ahnrtt ,mqtlorc iLot 
^^h^ôffi 

t1"orm intanÂari fr.tiiL cIV-l(liLtiL-5 r-ri iLLiPiL/iitô (itiL,LIt !i-!(f'LlLi.J LilciL Lr'-,l!ur-Ilr LJIL!llq tllLL!l\JL\l L\

help thern and increase their knowledge and broaden their horizons

regarding the events around them.

f nofnrnf in- ^ I ^Lio^+i-.o.- u!itLr Lllrtt.rl{-tr wLr^f LL.tr vr/.

Communication aims to enable individuals u.ith information and provide

them with experiences in various fields of litb, and the latter benetits and

+L ^ ^^* *,, -:^^+i^.--\Lr vL§ tlt,- LUllIltlutUr-.(lttulr Pr \JUL§S.

Lecture ü7 : Communication Goal -

7-l-Entertainment Goal:

It is achieved when communication aims to bring pleasure, joy, and delight

tc individuals' ps,r,che through the ecntent of the messages direeted tc

7ô
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them, such as theater and comedic fîlms, which have a positive impact orr

the individuals receiving those messages.

7 -2- Administrative Goal :

This aspect of commuÊication predorninates in institutions anci

organizations rvhere many individuals perform multiple tasks. The

institution succeeds in achieving its objectives through communication

that directs the r,vorkflorv and distributes tasks and respansibilities.

7-3-Social GoaI:

Communication allows individuals more interactio n and contact, through

',','hich bonds inerease and social relationships bet.ween individuals

strengthen Since the "Medium The medium is basically the technical or

physical means of converting the message into a signal capable of being

transiriitied along tlie cliannel. l\,4y- voice is a niedium; thc tcchnology- of

broadcasting is what constitutes the media of radio and television. The

technological or physical properties of a medium are determined by the

nature of the channel or channels available for its use. These prcperties of

the medium then determine the range of codes which it can transmit. We
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can dir,:ide raedia into three main categories."3l

I -Ccmmunic*tien requireiments and skills:

Communication is important in several f-relds; it is an act that reflects the

level of social, political, and economic processes that occur as â result of

the interaction of individuals, grollps. and instir;tions. It requires skills thal

must be possessed by the communicator, and cognitive. cultural, and social

factors intervene in the process of acquiring the skill. playing a roie in

endowing the individual with competencies in the comilrltnication proÇess"

Therefore, Çommunication skill is not only in morrements and r.,ariations in

voice tone, but the speech is related to the reality of daiiy life and the use

of declarative scntcnccs aiongsidc hten'ogativc sentcnccs.

2- Definition of skill:

Skil1 can be defined as the ability to do something, anci it js the degree of

competence and ql-ralitJ" in perforrnaÊce. It includes the ability to use

information effectively, execute, and perform easily and smoothly.

32 -- Methuen & Co. Ltd, INTRODUCTION TO COMMUNICATION STUD|ES,General Editor: John

Fiske , published in the Ta',;lor & Frane is e -Librar.yi 20C2, P 18.

ot



Facultv of Social Sciences and Hu+anities

Iu
,lü.-erfl>Æà>

4-.;-,*Lr -*-è la1*ti *a

Department of Sociologv

Licence in Sociologv
Course: to Communication

Consequently, we can say that commullication skills are the competencc

of the elements of the communication process represented by the sendeq

the receiver, and the message, and.they consist of three skills that must be

available:

, The
product
ion of
syrnbol
s and
meanin
fir
increas

The figure iliustrates patterns of coûtmunication skills

1- Patterns of communication process skills:

They" ai-e represented in thre"' sl<ills in the cûmmunication process, .,','hict

are:

2-1 Conversation skill (listeningi or attentive listening:

Dersuesitn
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Listening is the communication proeess and includes the acts of speaking

or conversation. Listening enables individuals to interact and produce

shared symbols and meanings. Listening leads to alertness and increases

itla*^^4in- l.a*.rraoa 4Lo .o-lo- --À +Lo uonoi.rou Tl.^ Ii.io-i-ft flr^^ô--llrL\;lê-LLlLrtl L,ftvLYYULII Lll\, ùL/lILlL,l altlL: Ll!L, IUTJUIVL!. Illl l.lJL\ÿll-trfË PtUtÿl-]ù ËUUù

through three stages, which are:

!:qri!4lf"," 
.i!

ffiffi

':I-:----'-r-::-t: t-t:t ]:

-

--l:--'-l--... : - -

-

A diagram illustrating the stages of the listening process

The listening skill process requires a sÊt of conditions:

The desire of the speaker to continue talking must be stimulated, and
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they should be made to feel the importance of r,vhat they are saying.

IJnderstanding, interpreting, analyzing. and evaluating the sender' s

opinions, ideas, and expressions as they are rvithout fonnin g a contrary

^++i +', -l ^d,TLILLI.Ll'L,.

2-2 Writing (Reading) Skill :

The reading skill involves recognizing letters and sentences to reach the

construction and À " l^. tLo "-it'i-- .l, ill i+a!J lLjr r.rl! vi!rrrtlË ù!\ttl, ll.

rules w'ithout spelling errors,requires the

using appropriate words

'l 2 D^*o"-o!^- QI-llI.L'J I tI §1lartrurt Ji\IIl.

It refers to the extent of the speaker's ability to gain positivity by

conveying ideas or expressing opinions. To persuade listeners, a set of

^à+o*l^ ^* ^^^liti^^. ,-rrof L.^ *^+ '-,1^:^l^Lr lr.Ll ra \Jl LUrr\lltt\Jll5 rrtuSL uu illtrl. willLli

are:

Knowledge, sincerity, enthusiasm, practice.

Thê follswiug diâgràm illu§tiates these

conditions:
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From the abo'.re, it is elear that sornmunieation, u,hose basic elements are

the sender, the receiver, the message, and the commirnication channel, are

interconnected anri intertwined based on the fact that the communicatior

proeess itsolf has goals shared by individuals, including educational,

social, and other objectives. To achieve these goals, the content of the

inessagc cxcliangcd bet'oveen individuals must be controllcd. To achicve

this, both the sender and the receiver must possess a set of characteristics

represented by persuasion, listening, reading, and rvriting.

The ar,,ailabiiity of thc afurcmentioncd charactcristies enables thc scnder

-85-
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and receiver to achieve the goals of the individual and the institution tc'

which they belong, meaning individual communication or organizational

cornmunication, especially when it comes to institutional communication,

i o ^-^^^i-^+l^^^l ^^^^*..-i^^+l^* T1^:^:^ L^^^,,-^ +L^ i'.-+.1 r,+l^- :- l:^1.^,{t.l-.r \rrËcrrltzatlUltcll LutltltlLrtltLdtlull. I ttlS t) uLLaLr)L IriL lll)r-rr.r.-lr-tt.ll lI) tillt\LLl

to continuous goals related to planning, implementation, and other

organizational processes .

1 f ^^f..-^ O7 /a^**"-!^-*i^- Q#.rI^otr5t ltlt U {, , - \-t ttltlltlErlL4f,Il, II r)1T lt§

7-1-The Rational Style:

The rational style falls under what is known as the assertive style, which

'l-.r^1.ro- ttritl.i- +Lo f-^*ot*r^*l- ^f ^..o-fitro ^^--rr-i^^ti^- o-^-o..,i--lllV\rlVtv§r VVllIlIll LllL ll(llllLvV\JlI\ \Jl clJJLlLl VL L\JllllllLllll\ÿclLl\,rllr lÿ',\PrL,JllltË

individuals'needs, desires, and personal thoughts while considering and

respecting the needs of others. The latter aims to achieve a win-win

.ir,,^|i^- l-,, t-^l^^^:^^:^I:,,:À,,^l -l^L+- ^^ll^^+1.,^ -l-1^+- ^^.1 +1^^ -i^L+-ùrr.tl4Lr\Jrt uJ va,tc,llLrrlË llrtlrlvl\tLl(l' l rrËrlr,J-i L(Jrlr-Ltlvt llSrrtJ-i 4lr\l LllL r!Ètil.J

of others. Assertive communicæion is characterized by openness,

honesty, and seriousness. Moreover, assertive communication helps

ofrannfhan.ol^ti^-ohi^. o^lrro ^.^tr lo*. ffi^Fô ofÇontirrol ., --À -orlrr^oùtrLIrÉ[!r\'I-l Iç!qLI\TIIJIITPùc J\rl vL, Pr\rLrlvrrru\ !ll\-rlL tw!.À\ll!.1vLi-vq (IllLl lLLlLltJl-

negative emotions such as anger, fiustration, guilt, or fear. One of the

keys to assertive communicafion is using "I" stetemenfs w,hen talking to
-86-
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others: "I feel frustrated when I am distracted while speaking," where this

type of statement takes responsibitity for managing behaviors. It is r.vorth

noting that the rational style relies on evidence, arguûlents, and the

judgment cf reason.We cornfiiunicatc to express our imagination and

ourselves to others. We like

to be creative with our Çommunication in words, pictures, sounds and other

forrns. This is an important kind of need beeause it co.",ers the creative

aspects of communication. This creative expression of the imagination

includes tire kind of reasoning seen in a book on the possibilities of life

existing on other planets, as well as that seen iii a television play. v/e iise,

our imaginations to corier an infinite range of possibilities. One cculdargue

that dmr.vings representing the design concept for a ne\4, car shovy

cûmmufiication being uscd ia the caiise of self--exprcssion. If stories are:

made r"rp through the powors of our imagination then so is our view of

ourselves. Under this heading of self-expression comes fhe w&role range of'

urg€s that all people have to express themselves through rjress anc! bodl.

adomment. These may be regulated through social conventions" On cerlain

occasions cerlain softs of dress are considered appropriate: for example, if
-87-
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we attend a funeral then we wear dark clothes. These serye to express Gu1'

feelings in socially accepted ways. Hou,ever, \4re may seek to dress and

adorn ourselves in ways that we think challenge social conventions.33

7- l -Emotional S{vle:

The emotional style reflects the effectiveness of communicative science in

its intellectual and moral meaning, which reflects the process of responses

tn rro-irrrlc ^^ffitai-rninolinn nr^^t\J ycll tr-rLlJ L\Jltl.!ltL.tt!lUtrttLrtt piLrL nictr- tolL ^f rho
ë.rJi-a t{ttl\ \, I Ll!\.

ego-drive, a need to have our and accepted"

Not saying 'Hello', that is, or looking right through

fh^- i. f*rofrnfi-n fLi. -ooâ It i.rllLrrl. rJ rr LrJrlcrrlr!Ë; LlllJ t!LLLr. !r iù 6^^ô{iôôfrrITUL,-LùJ{, T J
tlrot I ôôrr'[Jotl^ttttcrL r J{rY I tLlrL,

Phatic communication, by maintaining and reaffirming relationships, is

cruciai in holding a community or a society together. And phatic

coinfiîunication is highly- i'eduirdant; it rnust be. bccause it is conccliied

with existing relationships, not with new information. Conventional

behaviour and words in interpersonal situations, such as greetings:, are

phatic. redundant communication that reaffims and strengthens social

33 - Richard Dimbleby -Graeme Burton,Opcit, P 1"5 "

.&dË>
1é2aJ, 4-é
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relationships. We call it politeness.34" Here, we can ask r,vhat the goal o1'

the communication process is for the individual and society, and what the

expected return from it is, whether material or moral, and the expected

a4'S^^f. ^{l o^^L rl \I/l^^- ,,-l^^+^ "'^ ^*^ ^l-^\-rrr-LLJ \rl LaLtt Pr\JLL:r§, cl5 vvç clrL vv llLIt \\ I L\,rllllllLtltlLcl[L wL ctlL, cllSL

part of a process of sharing. C'ommunication forms and media cany

messages that allow us to share thoughts, feelings, opinions, information

^-â o-^o*i o-^oo.rrifl" nttrrarr- I-hi. ^nlroo fho ^^i-t thol nnmmrr-i^^+i^-crIrLt Lr"!.PlltUtl\-\-L) \vlLtt uLl.l\"lr.}- I tllr) ltl(l!\\.1'r tl!L Yu!ll! r-lltl'L LtJr!ÀllrL.rrllU(ltILrll.

especially in our el,eryday dealings with others, isn't just about facts" It is

about emotions, attitudes and beliefs. These are irnportant to us. They are

h^rt-.1 ,r^.t,ifL +l"o ^o..^^^l .r-l ..^^i-l -ooJ..r-1"i,'h r.r^ 1".rrro ^l.o-.I.,LTLTLITtLJ LlP vvIL!r L!lrJ l,rlrJt li(rr (ItlLI JLrLlCt i!ULiJJ \v !llLit 11 \- il(lt,t (illL(i\lJ

described. Such sharing, especially on a personal basis, affects many

aspects of our lives,

.i -^l"Ji^^ +l^^ +l ..1 ^+ '.'^-1, I+ l- ^ll +^^ *n nan..,^-1, ^^ ^rllLruLJltrË rtru tlrrlL wL.ùFrLtl\l Gt wul§. lr lJ 4ll r.t_r\J L4)Y tL, bLL wulr| (lJ o

business of handling messages of a factual nature. But if our jobs involve

dealing with people, then this cannot be the whole truth"35

I-fora it io .rr^r-tL -^fi-n lhol âv^^ôrtrè +A ^^,mffitr-i^^fi^- ^1"^--ol. i. -^tIllÿllÿq lL lJ VV\Jltll lILtLlfrË rrl(-tL L^P\-rJlrlL t\J L\Jl.lrlrlLII-ll\.clLl\JlI LItClllIlLlil llt ll\Jl

3a - Methuen & Ço. Ltd,Opcit ,P !4.

35 - Richard Dimbleby -Graeme Burton ,Opcit, P 23 .
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considered a goal for the ÇoTnmunicator as much as it is an indicator of thEr

occurrence of responses to communication messages or their effects. lt is

considered a preliminary sfage of perception and response, represenfed by

of+an+i^r1 
^r 

infarac*. ^^-^o^*i^h ffi^r '- ^]]+o^' 
.n-À nn ffiâ'/ 6^+ \/^-:^".ctLLLtlrrrrrr (rr r!rrurçJ{.. PtrlLuPLrtrii llid} tJLLul Éi.rLulw6l.lu ui itidy tiut. vai'liuu}

ideas, although they had appeared before in the writings of Walter

Lippmann and in theories of empathy and symbolic interactionism in the

tt.r'itrr,t,-. ^f flor..-o l\zlo.Â nnÂ /-horlo. !'-^^1o., hot,o +olzan rêc^nônlrâ,vvrrr-rlIë!ù L7r \-,\-\Jté\, iY!\r'Cr\l alrilJ i_i!Cl,lILra\ \_ Li\tl!.y. i!(arL LLl.t\_L.lj iLs\Jii(lljr-L.

through their crystallization in and hypotheses

related to communication on observing behaviors and

'l-i+-+i-- ^*tr o-- ^^-oiurrrL(tLrIrË \rLlrvr r), v\[tDr ^r- o-^*^lo- ^f ^^^rti-o-\Jl L^(rlriP!lJ Ur (I\,LlLllr\,u

behavior or emulation of an influence on acquiring

behavioral and emotional patterns. Based on this, some specialists pointed

out that children and adults âcquirc attiiüdes and emotional rcsponses

through visible rommunication models and their programs Emotional

communication refers to the expression of feelings closely linked to

ralolinnali^ rro-ocamont o-.I .*^nlh nnmm,r-i^ofi^- --.1 o-^*oooi^- ^4'tLl(!tI\-rt!u\rlrF' rII(IIl6réL!rlLf !r--i iJltLl ùlIl\Jr-,LlI r-\JllllllLj.tll'L(11!Ltll CIIILI U/\-PI rÿJJlutl \rI

emotions are an important source of information about what we feel and

hou, rve feel towards others. Furthermore, successful connecfion depends
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on competenee in both encoding (sending) and decoding (interpreting) the

emotional netrvork value chain, where recognizing emotions from

nonverbal cues is considered essential.

(.r^-o aq^*i^^^l i^Àion*nn.. ^,,^l^ '^:l .l :l^+l^^ ;^ -^-^^-cn *a ;^^*^^-^^L)L'!tlL Lllll'!lt-,ll{Il !lltJlL4.lul)r JL-ILII 4) lrUPll LlllcttlUll lll Ll)lr\llllL Lt. lllLlLctù\-L.

arousal or svreating when anxious, are largely beyond our control. There

are other indicators that signal anger or sadness that can be more controlled

fLr'^rr.t1, fo^i.1 oo^.oooi^-o -l-Lo.o 1o*fa* ?ô6rô(--ô-f .rr iimanrtaaf omnfin-oirt!lr-'r-lÈr!r !rl!!4! \-.âi-,!LL)*\lur!J. l.ur-au lL!ÈtiÿI LLP!\,*lLllL Lll! lllll-rLr! L4!!r lltlutlt.-rIl(l:

signaling system, although body movements and gestures are also

common. There are several basic emotional states that can be reliably rcad

T.^rm là^i-l ^ntfô.*c- --.1 ^o.- ôhft^t' À1.-rr.+ llo^- .rr*-i .o ^-À l"^^^i^o..rl\-rlrr lcllÿrcrl PCrtILlrrJ. J(r\JlruJ)! curËLr. L.!lJËuJL, !L{rr. )ulPl lùL- 
'I!rLJ 

!r(rPPrllLJJ

We may find another pattern of communication. " Messages are rarely

neutral. It is possible to argue that simple messages of fact are neutral. For

o-^*^lo ô ffiôôôôôô âar*+âô^ol i-.-r^-l -.r^L ^. 
l'!-Lor-o ar-a *rr;n.-rLool.U,\dttlrPr\ÿr (lrlrl}D(lËL, tÿ,\ÿrrÿ§ù!\l lil WUr(, iui.l1l, DLi\,rl cLô arlLtL anL tWu VYlltrLl:

on my motorcycle', seems quite objective. But then such messages rarely

come on their own. In the exampie just given, there wouid probably be

other verbal and non-\.'erbal messâges aralind that sentence. It wor-rld be

said in a particular situaticn and could be said in a particular way. ln this

casel the speaker could be addressing a friend whose motorcycle is laid up
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with a smashed front u'heel. In that case, the message is not just a statement:

of fact. It is also saying something like, 'My bike's OK but yours isn't.

Hard luck!' . 36 rr

It is woi'th noting that if the speakcr sho'ws high lei'els of cmotion during

the communication process, the listener may become distracted and stop

listening carefully to the verbal message content. In situations where

individuals are in intense emotional states, their communication is

inevitably highly charged, and it is often necessary to maintain interaction

under these circumstances. Sustainability can be defined as the process

through which a person experiencing an intense einotional state is

enÇouraged to express, talk about, and understand their feelings when

facing someone going through a strong emotional reaction.

7 -2-Aggressive §§te:

In addition to the emotional style in the commlrnication process, another

style emerges represented by the aggressive style. Often, individuals

ccmmlinicate with each other bir reprimanding eertain behaviors because

these reactions may lead to adverse results.

36 - Richard Dimbleby -Graeme Burton,Opcit, P 23.
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For example, by reprimanCing an individual who displays aggressive

behavior, it is likely to increase aggression. The rnost logical response is

to respond calmly and show interest in the agitated person rvithout

r.ninfnrr.ino tho qrrntianot l.oL^',i^- l-.,,+ nlcn.L^-,'i^^ ^ .''lll;hmâôc f^ li-to^IUllllL4Lrr!Èi l.ilL Lrrr\Jtl\J!r4l uÇitctvi\ri1 uuL iiisu -\ilui'i iiiS ci v\ iiiiltEiiSSS i,u IiStui;

and trying to understand the exact reason why the aggressive behavior

occumed

Â- Itrrroc.:irro a1'\11,rrh!rninotnrc lonâ f^ i*^^oo thoir .'iorr'" i*^.i-^ +!n..,l réélL.*\L\i 1L. l-.rJ!r!lIILl!trL..rtijl J LLlit.l tr. fir.iPLrSL tj.iLij. \ rL \i -\. iEii\JiiliB [iiI

feelings or perspectives of others. They may sometimes appear dominant,

ver-bally harsh, or rude. In friendly gatherings. they may strongiy argue

thoit rriarrrn^inf. frr*ihft ôh i-f^*^l ^^-.:orcaf inn i-f^ ^ tôhc^ irrfa'-nnti^-t!trÿlr vr\,YYi,rt ll.lLJ, LLI!!!t!!Ë dtl rii!!,Jl!!!ali r-triiVLi5cli-i'Jit l!!i-U d lElf_:f, f iiiüi<iLttU!!.

Here, we wonder how this affects relationships? Pushing others away Çan

become a habitual pattem, leading to fêwer open commllnication channels

o-À l.*o-i-* *^l^fi^--Li-. À a^+Lo* -{_.,lo -^f ^^**,'-i^^+ia- +l^^1 -+^--I- ^,'r-{tr-r\^r rrelrt.LétttË I !r{Ètl\rt!}l ! tij}rrir\Jlliüi DL) iU \Ji U.JiiiiiiliiiiUAlitrii tiiôL ùLAiiUJ ULii,.

is passive-aggressive communication. This latter style is expressed by

people who have a passive-aggressive communication style indirectly,

Tlrarr" rrtêeeoftêc rno, ko.raftrrâ ^r i-Àiro^t1., ^.iti^ol ^-J fLot/ ,-.rr, ^*itI llrÿtt rrrurrcrË-L.] rrrcrJ L,L v.rBirL \ri iiiLiiiLLii-y Li !LiLÉiii cIr!tJ ljiÇJv iii.i)i rJlitli..

esseÊtial information while expecting others to go along with them. An

exampte of this is when someone sarcastically praises a team member to
-93-
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hide their annoyance and how this affects relationships. This leads tc

confusion and uncertainty resulting from indirect commllnication, making

relationships less secure and more volatile but as "Effective

corruriunication is all about conr,'c5,ing i'our nicssages to othcr peoplc

clearly and unambiguously lt's alsa about receiving inforrnation that

others are sending to you, with as liule distortion as possible. Doing this

i-.r^l-,oo of{à*t â^* tr ^+tr +1-^.onâa* ^f tho ffiâcca-o o-.{ tLo.oçg.iVef. And-tII v\-rl vUL, iy.r lr.rl L ll\Jlll r-r\Jtl-l L!lv tJlÿiti-lLl Lri LliL iilLJJLi<! rfilli ariL iL

it's a process that can be fraught with effor, with messages muddled by the

sender, or misinterpreted by the recipient. \4&en this isn't defecteci, it can

.aô! rcê fromanânrr. ^^^G..i^^ .rrocfnr{ o{Fnr-f ^^À -i..oÀ 
annnr-frr-itt, I^ {-^^tLCTLIJ_L tlL.!!!L.ttrrrrLlJ LLrI!.lLlJlLrll, !\l4Jrr_rJ Lilt.irl cltlrJ rrrlJJLi-] L,l_,VUrlLlliiaJ.ÀlI i(li_1"

communication is only successful when both the sender and the receiver

understand the sâme information as a resutrt of the

^^ffiffir'^l^^rl^- 37v\Jll ll lrLlrl tL cl L l\J I l.

lt is also worth noting that those who use aggressive communication often ,

express their thoughts and feelings and tend to dominate conversations,

often at the expense of others. They mai' also reaci before thinking. rvhich

can negatively afïect relationships and reduce productivity in the

37 Opcü , P 3.
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workplace. V/hile the aggressive Çommunication style may be respectetl in.

some leadership situations, it is often intimidating to those w'ho respond

better to a calm approach. Here, we can consider that authoritarian

comiiiunication is one cf the indicators o1^ this sti,'lc. as people mai

communicate... " to gain or exert power over other people. To a certain

extent this may seem to be like pulpose is to get someone

else ta do something'vYe .vyaÊ ' rntrnÀrr^ôc c^ffi a+tn'rn r -
r l ! f l rJrJ L!tÿ!J J\Jrr!.\. [rr rrIÈ 

"

new into the situation. It intends to put the

other person in a submissive or ition. It can suggest that the

^^tmffirrni^^*^- l^-.L\Jr r l l I t Lll !!r-.4!t\_rl tlclJ

special privileges in terms of what they know or the means of'

communication they can use. For example, a biack-rnailer has polver. This

person inay passess such significant information about anotlier that wc cal:

this other person a victim. lf the blackmailer threatens to reveal this

infonnation to others, then their purpose in communicating is to exert their

polYer, usually to get money.38

7-3-The Twisted §tyle:

38- Richard Dimbleby -Graeme Burton,Opcit, P 13
95



Facultv of Soqial" Sciepces a,$4 HuryJ?nities,

UL
., rilr *4<if,àdË>

a lFrt +-Lz 4t-j,-)l ÿia

I)çpartment of Sociolosv

Licence in Sociolosv
Course: Introduction to Communication

Manipulation in communication is embodied by using cunning methods to

steer the discussion in the direction desired by the manipulator, where this

stÿe influences others to act in a certain way while hiding the true

lnfan*iano I+ i. .li+E^',1+ +^ rô^^^h:-^ *^*i^,,1^ti l^ ^^t+^*- t ^^^,,^^Illl,LllLlLrrls. rt r:! Llllr. lLuil. LU rLL\JSrrrzu lrICIrllPur6ll,l vu JPLLr-lr PClttLlllS ur-Lcttlùl-

they may appear as more attractive speech styles. However, if the

manipulation is revealed, everÿhing said thereafïer can appear

.l'i otr ^- oof
L! lSl.l.rJlLUr) L .

Manipulative speakers can create problems within the workplace, yet their

ability to get s,haf fhey lvant can be positivelS, utilized if they focus on

manfinc +Lo -oo,{. ^S +Loi* ^^llo^ ftrrôô Q i-^o tLo *^- l^rrl^}l.rorrrL.LLlrrË tll'-., !rLL'Ltu\ r-,r L!tL!À L.t',rlLctËuLJ. a,rllLL t!rL tlr4rrlyLtrcrtt vL

communication style relies on obscurity, it is diff,rcult to identify through

words alone. Insfead, Iook ficr inconsisfencies bet*,een r,l,hat the person

ô^rr. ^^l +t^^l- ^^+i^^^u\c!JD <rllLl LtlLrr <lLrrulrS.

The Direct Style:

The direct style, also kno\r/n as the explanatory style, is a standard feature

i- i-f^*-ol .Ioil., ^^-.rorcolinn À .{.{iri^-^ii, it l^*.- *[-o n,rnfant ^f f^*^lr.l.t ÂlÀlLrMlar! rJLrrIJ v\JI.l vrÿll)(tLt\JII. a\LlLrlr-!L-rttaItrJ. rt L!i! lllù tltt- L/trllLlÿttt Lrl rlfrlllûl

speeches at large gatherings attending lectures or public presentations.
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Publie presentations are ân essential part of skilled professional practice ir

fields such as eelucation, health, medicine, technology, architecture,

business , and law. For example, the importance of teachers being able tc

prescnt matcrial in a wair that sfadents can easilrt understand is clear anc'

has ahvays been a persistent concern tbr educators.
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