
 

  

 

أثر استخدام التسويق الإلكتروني في المؤسسة الناشئة على 
 تحقيق ولاء الزبائن

 دراسة ميدانية لمؤسسة يسير 



 



 



 



 

 

 

 



 

The aim of this study is to investigate the impact of electronic marketing on customer loyalty 

in a startup enterprise. It focuses on YASSIR Company, which is considered one of the most 

significant startup companies globally and especially in Algeria, due to its various services. 

The study employed a descriptive methodology, and data was collected through a 

questionnaire. The questionnaire consisted of five dimensions and was administered to a 

sample of 100 customers of YASSIR Company from the University of Bouira, including 

professors, students, and employees. 

After analyzing the results using SPSS and Excel software, the findings confirmed the 

influence of electronic marketing through YASSIR Company in achieving customer loyalty. 

 

This study has yielded the following results: 

 

 Customers prefer using e-marketing services from a reputable organization because 

they provide detailed and comprehensive information about their products and 

services. This confirms that the organization is a high-quality and credible service 

provider to its customers. 

 Customers trust the organization in terms of protecting their personal data and 

sensitive information. They feel secure and value their privacy. This is an important 

factor in attracting and retaining customers in the e-marketing environment. 

 Flexibility in services enhances the overall customer experience, as it provides 

seamless integration of multiple services. Customers can benefit from various services 

and their integration to meet their comprehensive needs. 

Keywords: e-marketing, startup, customer loyalty. 
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­ A working definition is that coming from a group of CISCO specialists:  

E-Marketing is the sum of all activities a business conducts through the internet 

with the purpose of finding, attracting, winning and retaining customers. 
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