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SEXE

19 38,0 38,0 38,0
31 62,0 62,0 100,0
50 100,0 100,0

f
m
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

AGE

2 4,0 4,0 4,0
2 4,0 4,0 8,0
4 8,0 8,0 16,0
4 8,0 8,0 24,0
6 12,0 12,0 36,0
3 6,0 6,0 42,0
1 2,0 2,0 44,0
4 8,0 8,0 52,0
1 2,0 2,0 54,0
3 6,0 6,0 60,0
2 4,0 4,0 64,0
1 2,0 2,0 66,0
1 2,0 2,0 68,0
2 4,0 4,0 72,0
4 8,0 8,0 80,0
1 2,0 2,0 82,0
2 4,0 4,0 86,0
2 4,0 4,0 90,0
1 2,0 2,0 92,0
1 2,0 2,0 94,0
1 2,0 2,0 96,0
1 2,0 2,0 98,0
1 2,0 2,0 100,0

50 100,0 100,0

21,00
22,00
23,00
24,00
25,00
27,00
28,00
29,00
31,00
32,00
33,00
34,00
35,00
38,00
40,00
41,00
44,00
45,00
46,00
48,00
50,00
53,00
60,00
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

JOB

19 38,0 38,0 38,0
2 4,0 4,0 42,0
2 4,0 4,0 46,0

27 54,0 54,0 100,0
50 100,0 100,0

administrateur
dentist
profe
son traveill
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent
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NIVEAU

3 6,0 6,0 6,0
1 2,0 2,0 8,0
3 6,0 6,0 14,0
6 12,0 12,0 26,0

37 74,0 74,0 100,0
50 100,0 100,0

master
moy
premer
seconder
univerciter
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

RÉSIDÉN

15 30,0 30,0 30,0
35 70,0 70,0 100,0
50 100,0 100,0

environ
ville
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00001

20 40,0 40,0 40,0
24 48,0 48,0 88,0
6 12,0 12,0 100,0

50 100,0 100,0

réussér
transformé
traditiionnelle
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00002

7 14,0 14,0 14,0
12 24,0 24,0 38,0
11 22,0 22,0 60,0
8 16,0 16,0 76,0

12 24,0 24,0 100,0
50 100,0 100,0

nsb
ns
isoli
satissfait
sb
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent
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VAR00003

5 10,0 10,0 10,0
18 36,0 36,0 46,0
5 10,0 10,0 56,0

18 36,0 36,0 92,0
4 8,0 8,0 100,0

50 100,0 100,0

nsb
ns
isoli
satissfait
sb
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00004

14 28,0 28,0 28,0
19 38,0 38,0 66,0
3 6,0 6,0 72,0
9 18,0 18,0 90,0
5 10,0 10,0 100,0

50 100,0 100,0

nsb
ns
isoli
satissfait
e
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00005

6 12,0 12,0 12,0
1 2,0 2,0 14,0

11 22,0 22,0 36,0
21 42,0 42,0 78,0
11 22,0 22,0 100,0
50 100,0 100,0

nsb
ns
isoli
satissfait
sb
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00006

6 12,0 12,0 12,0
13 26,0 26,0 38,0
16 32,0 32,0 70,0
10 20,0 20,0 90,0
5 10,0 10,0 100,0

50 100,0 100,0

nsb
ns
isoli
satissfait
sb
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent
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VAR00007

8 16,0 16,0 16,0
10 20,0 20,0 36,0
9 18,0 18,0 54,0

15 30,0 30,0 84,0
8 16,0 16,0 100,0

50 100,0 100,0

nsb
ns
isoli
satissfait
sb
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00008

7 14,0 14,0 14,0
43 86,0 86,0 100,0
50 100,0 100,0

non
oui
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00009

36 72,0 72,0 72,0
14 28,0 28,0 100,0
50 100,0 100,0

non
oui
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00010

36 72,0 72,0 72,0
13 26,0 26,0 98,0
1 2,0 2,0 100,0

50 100,0 100,0

 
non
oui
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00011

15 30,0 30,0 30,0
35 70,0 70,0 100,0
50 100,0 100,0

non
oui
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent
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VAR00012

19 38,0 38,0 38,0
31 62,0 62,0 100,0
50 100,0 100,0

non
oui
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00013

14 28,0 28,0 28,0
36 72,0 72,0 100,0
50 100,0 100,0

non
oui
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00014

13 26,0 26,0 26,0
37 74,0 74,0 100,0
50 100,0 100,0

non
oui
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00015

11 22,0 22,0 22,0
3 6,0 6,0 28,0

36 72,0 72,0 100,0
50 100,0 100,0

 
non
oui
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00016

30 60,0 60,0 60,0
20 40,0 40,0 100,0
50 100,0 100,0

non
oui
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent
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VAR00017

29 58,0 58,0 58,0
11 22,0 22,0 80,0
10 20,0 20,0 100,0
50 100,0 100,0

 
non
oui
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00018

1 2,0 2,0 2,0
2 4,0 4,0 6,0
3 6,0 6,0 12,0
1 2,0 2,0 14,0

32 64,0 64,0 78,0
4 8,0 8,0 86,0
4 8,0 8,0 94,0
3 6,0 6,0 100,0

50 100,0 100,0

2
3
5
6
10
8
i
7
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00019

1 2,0 2,0 2,0
3 6,0 6,0 8,0
1 2,0 2,0 10,0
2 4,0 4,0 14,0

12 24,0 24,0 38,0
11 22,0 22,0 60,0
1 2,0 2,0 62,0

10 20,0 20,0 82,0
1 2,0 2,0 84,0
8 16,0 16,0 100,0

50 100,0 100,0

1
2
3
4
5
6
10
8
9
7
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent
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VAR00020

36 72,0 72,0 72,0
14 28,0 28,0 100,0
50 100,0 100,0

non
oui
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00021

34 68,0 68,0 68,0
4 8,0 8,0 76,0

12 24,0 24,0 100,0
50 100,0 100,0

 
non
oui
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00022

36 72,0 72,0 72,0
14 28,0 28,0 100,0
50 100,0 100,0

non
oui
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00023

32 64,0 64,0 64,0
18 36,0 36,0 100,0
50 100,0 100,0

non
oui
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00024

30 60,0 60,0 60,0
17 34,0 34,0 94,0
3 6,0 6,0 100,0

50 100,0 100,0

 
non
oui
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent

VAR00025

17 34,0 34,0 34,0
33 66,0 66,0 100,0
50 100,0 100,0

non
oui
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent
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VAR00026

17 34,0 34,0 34,0
11 22,0 22,0 56,0
22 44,0 44,0 100,0
50 100,0 100,0

 
non
oui
Total

Valid
Frequency Percent

Valid
Percent

Cumulativ
e Percent




