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Abstract 

General speaking iz that the communication is the exchenge of informaition to realize a purbose or 
it is an operation to edit and evalute corect information true facts prvious news limited realites and logical 
and real news to successful performance in accordance with alat fconcentration ou the public  servise and 
this will be done by the use of the different meas of communication are knew to be the set of technique 
material knewledegabel artistie literag scientifie means which lead to social communication in direct forms 
in the frame of cultural and educative process of community  the general aim of the various means of 
communication written audio or visual one sis the content which is presented in these means aned the up 
dated topise in addition to the effection objectivity  

The sports newsepapers  respond to the changes of the community withe accur in the field of sports  
Professionalisem is dealet in sports mass media and that contributes largely to undertand  its notion and 
system according to the choice of topise  that related to it and if it is bedly  dont  it with be a failure to give 

supporters enovgh news and information about this project that is of professionalisem.el chourouk el youmi 
the algerian daily newspaper was amony the national newspepers wich dealt with professionalism in sport 
as a crcial issue especially it is the famous daily newspaper in algeria and it contributes to give enough 

information qnd news to form a public obinion in sport.   
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